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The Professional Photographer 


Perhaps you have bought something 
real cheap, just because it seemed to be 
a bargain, and it turned out to be no 
LOC rd. 


No matter how little it cost you 
forgot the price you paid and were 
much dissatisfied. 


On the other hand, if you paid just 


a little more for something which was 
really good, your customers were bet- 
ter pleased and you likewise forgot the 
price and became a booster for the con- 
cern who sold it to you. 

Thousands of studio owners through- 
out the land declare that Gross Mounts 
are better, yet they really cost no more 
than the ordinary. Every Gross Mount 
is a bargain because it is good and is 
honestly priced. 


MANUFACTURERS TOLEDO 12, OHIO 


If you are not on our calling list, write 
us for illustrated descriptive. 





Entered as second-class matter February 28, 1921, at the 
Post Office at Lorain, Ohio, under the Act of March 3, 1879- 
Office of publication: Lorain, Ohio, 
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You’re looking at a 120 line screen halftone 
reproduction of which our engraver is m 
proud. 
But no reproduction could possibly show the 
delicate gradation—the mellow jlive-black 
tones of an enlargement made on Ansco India 
tone paper. 
Indiatone has wide latitude for perfect con A velope! laboratory-packaged 
trol. It tones smoothly, with breath your | ction. Ansco, Binghamton, New 


richness. And it responds beautifully to l d ivisi f General Aniline & Fil 


coloring. orpo! 10! From Research to Reality 





SELECTED FOR PUBLICATION FROM THE Pic 


CONVENTION 


OF 


THE 


PHOTOGRAPHERS’ 
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“SUSAN” 
BY 
HAROLD GITTINS, 


ACE HOFFMAN STUDIO, 
P. A. OF 


WILKES-BARRE, PA 
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STAINLESS STEEL EQUIPMENT 


ALL-PURPOSE 
SINKS 

Constructed of high polish 
steel—Easy to clean— 
Leckproof— 39 stock sizes 


STAINLESS STEEL 
BUCKETS — available in 
two sizes—3'4% or 4 gallon 
capacity. 


DEVELOPING TRAYS 
AND SINK PANS 

Ruggedly built of high polish 
stainless steel for life-time 


%S > D> » D> » » ®» D> 


DEEP T 

FINISHING. OUTFITS 
Complete with two insert 
tanks for developing and 


PACK DEVELOPING 
HANGERS —New, spe 
cial construction, to hold 
thin base film securely dur 
ing all processes of de 
veloping 


eo in FILM DEVELOPING 


Includes 3-compartme 


a aa TANK OUTFITS- Develop-rinse-fix-wash in one unit e 
o- Ft 3 ) nt jacket and two insert tanks. 
SA 


Wy 


3 


fixing —3'%, 10, 15, 28, 
48 gallon capacity 


AUTOMATIC 

ROCKER WASHER 
Stainless steel double section 
sink—Washes prints up to 
20” x 22”. Large capacity. 


SOLE DISTRIBUTORS 


j 


Send for illustrated 
catalog showing com 
plete line 


WwoiD AIR BRUSH “= 


2173 N. CALIFORNIA AVE. CHICAGO 47, ILL. 


INVISIBLE SPOTTING 
May Be The Winning Touch fu 
YOUR EXHIBIT PRINTS 


Because Webster Photocolors are specially 
processed to work in gelatin, they actually become 
part of the print .. . leave nothing on the aur- 

face. Thus they are ideal for spotting. § colors 

in 1 os. dropper-stopper bottles, with direc- 

tions, ¢2.98 postpaid. Order from local 

dealer or Webster Brothers Laboratory, 

53 West Jackson Boulevard, Dept. A-2, 

Chicago 4, flinois. 


WEBSTER PHOTOCOLORS 
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COMPANY 


2326 S. Michigan Ave. * Chicago 16, Hinois 








ORDEAU 


SSS 
8 25c-40e-$1.00 
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BY TEST SINCE 1864 © 





The Original Negative Retouching “Solution” 


For 60 Years—‘‘Known the World Over.” “No Sticky 
“Uniform to the Last Drop.” Difficult 
places which never seem to disappear will readily yield. 


Edges Remain.” 


CHURCHILL LABORATORIES 


203 So. Branch Parkway, Springfield 8, Mass., U.S.A. 








QUANTITY PRINTS 


YOU CAN BILL AT A PROFIT! 


Don’t turn down quantity print orders. Let US do them 
for you at a price that will show a handsome profit. 


Service and quality guaranteed. Typical prices: 
Post Cards 5x7 8x10 

IM $23.00 $45.00 $70.00 

5M 21.00M 35.00M 65.00M 


j 


ind icp ete price list so you're reg 


e f \ ob that come 


KIER PHOTO SERVICE 


Dept. PR., 1265 W. 2nd St., Cleveland 13, Ohio 
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The Sustaining Membership of 
The Photographers’ Association of America 


The following firms are supporting the activities of your Association. 

Adams Retouching Machine Co., 30 E. 11th Ave., 
> ya Sup ply Co., Box 231, Tampa 1, Fla. 

mberg File & Index Co., Kankakee, Ill ‘ : oie dl " 
American Cinefoto Corp., 1560 Broadway, New York 19, N. z: Ernst Hertzberg & Sons, 751 ielenes t fas, A eet 13, ill 
American Photocopy Equipment Co., 2849 N. Clark St., Ch 14, Ul Hornstein Photo Sales, os Soars per 4 i Y 
American Photo. Appliance Corp., 106 Hope St., Gr eenfiel . Mass hilip 4 tunt ore ae ee ee a ow 
American Ptg. & Envelope Co., 130 W. 17th St., New York he N. Y O., ¢ Fort 
Ansco, 29 — St., Bingha n, N. Y. 

Atlantic Gelatir » Inc., Hill 
Bardwell & McAlister, Box 1310 h , 1323-33 Ca LZ 
Bausch & Lomb Optical Co., 635 si Se., xhester 2, ! hnsor fentlite o., 4619 \ Harrisor 
Bell & Howell Co., 7100 Mcuormick Rd., Chicags Il, rt I I 
Blum's Photo Arts, Inc., 1021 N. Wells St 
Burgess Battery Co., Freeport, Ill. Iborr hoto Paper » 2911 Ist Ave., 
Burke & James, Inc., 321 S. Wabash Ave., Chicago Il seorge hne, Inc., ¢ Summit S$ I ' 
Charles LD. Burnes Co., 251 Causeway St., Boston , Mass Coudelka, Inc., 64-8 Wooster St., New York 
Busch Precision Camera Corp., 411 S. Sangamon St., Ch » iil r : ) Jer Ave., t 
John Byrnes Co., 33 Lyman St., Springfield 3, Mass 
California Card Mfg. Co., 500 Potrero Ave., San Francis¢ 
Callen Photo Mount Corp., 218 Ocean Ave., Jersey Cit 
Catumet Mfg. Co., 2324 8. Michigan Ave., ane 16, 
Camera, The, Inc., 306 N. Charles St., Baltim 1, Md 
M. W. Carr & Co., West Somerville 44, Maas 
Carus Chemical Co., Inc., 1335 - 8th St., Box 
Certified Chemical Cory reemat 


» Chicago » il Ceystone al turir 1§1 Hallet St., 


al . St Or 

Chilcote Company, 214U Superior Ave., Cleveland, Ohu 

Columbian Enameling & Stampi ing Co., 15 36 Beech St., Terre Haute, Ind 

Craftmount Company, Box 484, Holyoke, Mass 

Curry Brothers, 36 Alabama St., S.W., Atlanta 3, Ga 

D.U.C. Laboratories, Inc., 9-11 W. Redwood St., Baltimore 1, Md 

L. F. Deardorff & Sons, Inc., 11 S. Des Plaines St., Chicago 6, Ill. 

Defender Division, Photo Products Dept., E. 1. du Pont de Nemours & 
Co., Inc., 1450 Nemours Bidg., Wilmington 98, Del. 

Dejur-Ainsco Corp., Northern Blvd. & 45th St., Long Island City 1 
N. Y. 


Display Lighting, Inc., 417 E. 61st St., New York 21, ae 
Philip Drinkaus Co., 1531 E. Canfield Ave., Detroit 11, Maint 
Geo. C. Dury Co., 420 Union St., Nashville, Tenn. y 5 A Attlebor« 
Eastman Kodak Company, 343 State St., Rochester 4, N 4 *hot 1 I hine 1 ( e St ingstown 1, O! 
Eastman Kodak Co.- Taprell Loomis Div., 1727 Indiana Ave., , ) | \ Calif 
Ill 
Eastman Kodak Stores Co., 133 N. Wabash Ave c ‘ 
Elgeet Optical Co., Inc Atlantic Ave., R . tur W R sevelt Rd., Ch 
Elwood Pattern Works, East St., Indianapolis 4, j Yeoman poration 32nd St., New York 16, N 
Jos. B. English Co., 223 “Nelson St , S. W., Atlanta, Ga olelaclitslsahers Ca,, St., Brooklyn, N. Y 
Ertler Photo Equipment, 113 St. Clair Ave., N.E., Cleveland 14, Ohic ae z I 48 é nA New Y : 
Excel Frame Mfg. Co., 910 W. Lake St., Chicag ou < ( r A New ark 4, N 
Federal Mfg. & Eng. Corp., 199-217 Steuben St., Brooklyn 5, N.Y n Bros., Inc., 30-2 ong Is 
Garden & Williams, 3366 W. Pico Bl Los Angeles 6, Calif 
General Electric Co., Nela Park, Clevela 2, Ohi s S 
General Products, 4234 N. Lincoln Ave., Chicago 18, Ill rling-H I l lonterey /\ve b rk 5 7 Ind 
Gevaert Company of America, Inc., Cole Ave., Williamstown, Mass t or Grar Art | I iles Ave., south Bend, mK 
Globe Silver Co., Inc., 204 Greene St., New York 12, N. Y R 5 
C. P. Goerz American Optical Co., 317 E. 34th St., New Y 
N, ¥ 


? Park St., New Haven 11, Conn 
Ch a oe 


, Chicago 
7» 


} 
chester 7, N 


rk 17 





rk 16, 


GoldE Mfg. Co., 1214-22 W. Madison St., Chicago 7, I 
Golden *B’ Mfg. Co., Inc 11300 St. Clair Av Cle 
Joel J. Gottlieb, 79 Elmhurst St » Detroit 3, Mic 

Graflex, Inc., 154 Clarissa St., Rochester 8, N Y 

J. S. Graham Co., Inc., 908 Ave. D, Rochester 5, N. Y 
Grant Photo Products, Inc., 18915 Detroit Ave 
Gross Photo Supply 7 Phillips A Tole 
Haloid Company, 6 Hit id St., Rochester, N.  # 
Harrison & Harrison, 6363 Santa Monica BI H 


Lakewood 7 
) 











BLACK & GREY 2-in-1 


_Berteble Roller Sereen CAR B E R RY 
or wall. us RETOUCHING STUDIO 
QUALITY of DISTINCTION 


I All types of negative corrections 
Sarin Asterelt < * 3030 W. Juneau Ave., Milwaukee 8, Wis. @ 
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NEW 
rw AL Ace ONLY ADAMS GIVES YOU 


‘Sa dl | gee ALL THESE PLUS FEATURES: 
FINGERTIPS Smooth horizontal oscillating ac- 


suehber~ ond tion producing a feather-touch ef- 
greater profits can fect similar to airbrush work—NO 


be yours with the STIPPLE. 


original Electronic 
prihi ce obs Pra Pro VIBRATION felt in any part 
ine. e ams . 
> Pn WHAT WELL-KNOWN besmbchine iw of the machine except the nega- 


MASTER PHOTOGRAPHERS SAY: chine is an entirely tive carrier. 


different precision : 
"| wouldn't operate a studio without instrument repre- FASTEST, smoothest retouching— 


one senting the only, retains natural skin texture. 
Arthur P. Summers, M/ Photographer REAL advancement 


Springfield, Mo . : A i : 
on aeeeenine- Etching easily done with smooth, 
“It sure is @ honey.”’. List Price precise strokes. 
Mel Thurman, M/ Photographer 
seieaccel $245 You pay for an Adams Re- 
With it | can retouch, without it, I je @eaver touching Machine in lost 
cannot time even though you never 
Sam Fausett, M/Photographer 
Conway, Arkansas own one. 
Turn retouching losses to profits! Investigate hes 
this profitable machine TODAY. Write for our e ° 
pamphlet “How to Retouch With the Adams Adams Retouching Machine Co. 


Retouching Machine.” 30 East 11th Ave. Denver 3, Colo. 





Srobe. 
Up-To-Date Professional Know-How Mrobe. 


ON PORTRAITURE ON “STROBE” 


Lighting What It Will Do 
Posing What It Will Not Do 
Corrective Portraiture How It Works 
Retouching How To Use It 
Glamour Monochrome or Color 


Make-Up Action! $4.00 





FRED ARCHER ON PORTRAITURE off omplete “STROBE” — THE LIVELY LIGHT places continu 
pecific information on the best up-to-date practice il emphasis on the practical usefulness of this amaz- 
in modern portraiture ing new light source and the opportunities it offe 
Mr. Archer does not merely di am which for making better photographs, It is a book of work- 
directs that partic placed at a given di ing methods, not a course in electronic theory 

ance and direction from tt ibject. Such directions All applications to both black and white and color 
are useless {i they can produce good ligt yn 


ntir 
ith 


thoroughly covered. The best techniques for exposure 
H one iven s¢€ ind development a given. Film selection ynchro 
Instead M Arche ! y 1 nization, triggering methods, maintenance and nume 

method by meat of which the photograph cal ous other important aspects are fully treated 

see for himself, wher If you are considering the purchase of trobe”’ equi 
ment this book will give all the information you need 
to decide for yourself if “Strobe” is what you want. 
Tells what “Strobe” will do and will not do; how to 


ctly placed f¢ his sub jec 
The book cove much me 
t t¢ 


Itself elect equipment best iited to your needs 


‘7 ORDER DIRECT FROM US (SHIPPED POSTPAID) 


ios Yee CHARLES ABEL INCORPORATED 


519 Caxton Bldg. Cleveland 15, Ohio * \eees 


a cCameea Ceart 
“Sg . 
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JOHN E. REED of HOLLYWOOD 


Nationally-known photographer, says: 
“THE P:. °TRONIC CAMERA IS COMPACT, FOOLPROOF, 


VERSA: 


C 


BEATIE «is 


PORTRAIT CAMERA 

»)) Truly the world’s finest automatic 
f ? portrait camera. A press of the but- 
ton opens shutter, flashes electronic 


lights, prints name or file number 
on negative, closes shutter, and 


AUTOMATIC 


advances film. Portronic features 


magazine load—gives you 325 pic 
tures 2!.x 348 on 100 foot roll of 

70mm _ unperforated film. Other 
features—parallax free focusing finder, automatic iden- 
tification of each negative, built-in synchronization 


and remote control 


mander meets every challenge of studio 





rby © qiting tO 


er nca 7 
ric Deal , of this new 


rot 
ort tratior 


natic demons 
rite today to 
ealer 


e There is a P 


¥ 1 slete 
you 4 drat r comfy 


bring 


i it. 
portrait equipme! 


d nan ot me urest d 
ye c 
n @ 


literature 4 


and is widely acclaimed as the perfect 


the Portroni« 
fe CE EA ea ee 


weA GREAT TIME, LABOR, AND MONEY SAVER.” 


~ 


ff \ “The Beattie Portronic automatic 


portrait camera iS a compact, 


foolproof, versatile piece of 
photographic equipment that | 
highly recommend for any vol- 
ume operation. This camera, with 
its 70mm roll film, is a great time, 
labor, and money saver for any- 
one who wants to cut expenses 
to meet today’s demand for low 
price pictures.” om 
wf 
JK Guar 
Pn 
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Bisa i TASES 


a ats CAE 
y m 
Chima Frosh, COMMANDER | 


ELECTRONIC FLASH UNIT | 


The new standard for studio light 
ing! The outstanding electronic |@ 
studio light, brilliantly engineered |@ 
and scientifically designed...pow 
er pack ind light in one convenient 
unit. Requires the use of only one 
L10V AC outlet a 
May be fired as Slave-light by use % 
The Com- @ 


cord, attached to 





of photo-electric tube 


lighting 
companion for He 


hotographic 


roducts Ine. 


955 North Mansfield Avenue 


Hollywood 38, California 
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20g 
A series of Critical Analyses, revised and adapted from actual examples selected from the hundreds 
ch pass through the Criticism Service of The Photographers’ Association of America. All por- 
traits appear with the express permission of the photographer and the subject or customer. Names 
necessarily omitted 


and localities of all persons concerned are 





Comment by the Photographer: 


portrait was made with a ’ 
Trible S pancl nat filw T x 


_ 
i 


Analysis: 





Use a DeGroff Airway 


AY-O-FLAS 
Shutter Release! Bar Mast 
DELUXE "nt! 
we sacchari 


A STUDIO UNIT 
FEATURING 
COMPLETE PORTABILITY 


Regular Size, Large Size, 


$5.00 $8.50 


Here’s how to 
Top and cose of 


5 solid mahogany. 
TA Weight ONLY 12 
Ibs. Comes with 1 


Deluxe 14” round 
reflector complete 


a with flash-tube, fo 
¥4{@)6) R ’ cusing bulb and 
d 


stand. 


Complete versatility. Use in studio, ‘’on lo- 
cation’ or for home photography. Flashgun 
available. Safe, dependable professional 
unit, unconditionally guaranteed. 

1 FLASH EVERY 7 SECONDS 

c i d - 
eaaaenerMmMeEnrem COMPLETE WITH 
, 1 LIGHT UNIT 
light unit 


save 115.20 


BY ORDERING DIRECT W /2 Lt. Units: $150 


Write today for W /3 Lt. Units: $185 
more information Prices incl. tax 


Piso inate AMERICAN CINEFOTO CORP. 
ENLARGING EASEL! 1560 B'WAY, N.Y. 19..N. Y. © pert. 


peratin most accurate, most 
+! 





Only easel made that 


terial automatically - 90 PHOTO MOUNTS 
iaterial and re-expo . 
tenn. gina Baw neds KASELS AND BOOK FOLDERS - 
wid laa ef aete ts pe AND METAL PHOTO FRAMES 
Write for circular. 
lixl4 easel 16x20 easel 


$27.53 $72.32 NU-WAY COMPANY 


Box 113 W. Toledo Sta. 1913 Sylvania Ave. 


(rear) 
TOLEDO, OHIO 





USE A PACKARD 


SHUTTER! 


$12.00 and up Bulb—60« 
Tubing per foot, 10¢ 


Wholesale Distribution By 


Burke « James, Inc.” 


FINE PHOTOGRAPHIC EQUIPMENT FOR OVER 53 YEARS ; 
3215S Wabash Ave. Chicago 4 Ill. USA : 


YACOL PF 


1897 





NEVER SAY DYE...SAY DYACOL 
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Dean of Ameri ica's theatric 


1tr 
art collector, and talented pa 
to capture the mood of the 
supernatural effect of the hit 
Judith Anderson in the title role. 


Mr. Valente recognizes the advantage 
life obta nancy with 5 HYPO CONCENTRATE 
new liquid chemical to be the answer to all darkr 


l!/, 


Tougands of other la 
specify ng the use NHS HYPO CONCENTRATE : 
So why de n't you purchass > NHS and finc 


If your dealer does not carry NHS 
Hypo Concentrate, write us giv- 
ing his name. Ask also for your 
copy of The HEICO News which 
contair3 many large size salon 


INGRAHAM: RESEARCH: DIVISION 
HE 10, IN «. 
Zuality Through Research STROUDSBURG, PENNA. 
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1-2-3-4-5 
GOOD REASONS 


FOR CHOOSING JOHNSON'S 
SPEEDLITES FOR YOUR USE 


1—For 35 years, Johnson Ventlite Com 
pany has pioneered in designing fine qual 
ity photographic lighting equipment. 
2—Owners of Johnson Ventlite Speedilites 
are enthusiastic! They appreciate the ad 
vanced engineering and good construction 
that are an integral part of all Ventlite 
products. 
3—" LOW MEDIUM HIGH" intensity 
selector lets you make portraits at any 
ens stop you wish. Changing from any intensity to 
the next gives a full lens stop difference in exposure 


4—''Teil-tale"’ indicators give positive assurance that each desired lighting unit has ‘s 
rogram chairmas 
flashed. Power unit is safe, rugged, dependable day to reserve a date 
O T 
5—Johnson Ventlite Speedlites provide precision light control—they meet every PROFITABLE PORTRA 
an 860 ft ] s 
Kodachrome mot 


JOHNSON VENTLITE COMPANY icc. ins 


lighting need of today’s progressive portrait photographer. 








Progressive photographers 


keep pace with their 
nfo profession... that’s why they turn to 
v Progressive! 


.... for specialized training in Direct : ¢ rr competent, well-trair 
Color Photog: iphy (10 weeks) and i s who bring to the 
the increasingly important skills sound knowledge of modern 
Camera Mechanics & Repair » graphic methods and practic 
weeks). rT profitable studio operation 
| ls of our graduates 
working in studios from t 
coast. Nine out of ten of all ou 
iduates are earning their living in 
raphic work, Our placement 
is always ready for prompt 


service, 


Progressive school of Photography 


217 Park Street, New Haven Ll, Conn. 


cational @e G. 1, Approved e ry Men 
Service for Women e@ Send for Free Catalog P 
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This Offer I 
Nearly Ouer! 


AVE $15° NOW 


(if you are a P. A. of A 

member) by ordering at once 

Charles Abel’s new book 
What's Wrong With This Picture 
It will be published in the spring by 
Greenberg of New York at $5.00, 
but will cost you only $3.50 if you 
order now. Handsomely cloth-bound, 
6x9, 192 pages, 90 iarge plates and 
nearly as many lighting diagrams 
There is no surer way of improving 
the quality of your own photography 
than by studying detailed analyses of 
actual photographs. In this book are 
90 analyses, similar in style and treat 
ment to the one appearing On an ear 
lier page in this magazine. About 20 
‘are commercial, the balance portrait 
This, believe us, is a genuine bargain 





Just mail your check for $3.50 and say: “Send me Charles Abel’s new 
book when it’s out this spring.” We'll mail you a postcard acknowledg- 
ment for your records. You save $1.50—just that easy. Write to Charles 
Abel Incorporated, 519 Caxton Bldg., Cleveland 15, Ohio. 
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The Sensational 
New Print Dryer 


Only Six Months Old... And Already 
OUTSELLING ANY DRYER ON 
THE MARKET TODAY 


HERE'S WHY 


®@ Dries a full load of © Dries prints up 
50 8x10 or 400 3x5 11x14 size. 
in one hour, with no Simple to operate. 
steady attendant ne- Same drying time on 
penrnemtre cessary. damp muggy days. 
Ss ‘ . 
PHOTO Fil - snegg _ No furled edges 
5 PEL. ND. LTD. . . I . 
Winnipeg, Canada Dries Glossy as well No blisters. 
LENCO PHOTO SALES as Matte prints on Takes only 14’x20 
Detroit, Mich. Fre > ti of space. 
SERVICE PHOTO ferrotype tins. I 
New York, N. Y. 
GARDEN & WILLIAMS rs . 
Los Angeles 6, Calif IN SHORT 
ROBERT BREYFOGLE GREEN & CO. ] ] 
Minneapolis, Minn. : , er 
DEALER INQUIRIES INVITED sai a pram and by far super 








t 


MIDG-O CO. 8863 AVIS - - - - - + - DETROIT 9, MICH. 

















Lloyd Electenic Retoucher 


@ LOWERS RETOUCHING COSTS 
@ RAISES PRINT QUALITY 


The pattern of this machine is a microscopically fine dot 
formation which blends perfectly with natural grain of the 
negative. Retouching normally doesn’t show in portrait 
prints. There are no pencil lines on retouched negatives, 
and no diffusion is required in printing. 


Chech these Features of the Lloyd 


1. Standardizes different operators retouching—all work 
prints uniformly. 

. Allows use of Smaller Size Negatives with a Saving 
of Film Costs. 

3. Saves up to 50% of Retouching Time. 
- Dual Fluorescent Lighting System saves eyes. 
. Ideal for Color Separation Negatives. 


LIST PRICE $1 50.00 . Comparatively Quiet in operation. 


Hooded or Open Models in 10 Year Guarantee—rhe I loyd Electronic Re- 

(a SE rT (ke ea toucher is built to give long and satisfactory service. The 

‘ 8 x10” aml a Vibratory Unit is UNCONDITIONALLY GUARAN.- 
‘ TEED for a period of ten years. 


9 


Also special machines built for 


70mm roll film. Used in the Nation’s Leading Studios 


Sold by leading Photographic Equipment LLOYD PHOTO-ELECTRONICS CO. 


Dealers. For further information, see your are . Bt 
Dealer or write us today 90342 Austin Avenue e Waco, Texas 
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a? Bigger Profits 
WITH 
Better Display! 


While you are in the darkroom, let your por- 
traits, displayed in handsome lifetime cases, de- 
velop more business for you. 

Note the appeal of these displays and read 
the comments of a few of the many photogra- 
phers all over the country who have installed 
Poblocki striking, sturdy, tamper-proof cases. 





GALATI PHOTO STUDIO 
Newburgh, New York 

We are very well pleased with the case and 
have already recommended it highly to two 
other photographers. In the past, we had al 
ways used wooden cases, but they had to be 
replaced about every two years. 

Your case is the smartest looking we have 
ever had, and we are sure it will give us many 
years of satisfactory service. 

Signed: F. Galati 


GAYLE STUDIO, PHOTOGRAPHERS 
Marion, Indiana 

We are very well pleased with the case and 
since we have no windows for show purpose, 
this is our only means of display. 

We find the case to be very well made and 
don’t know how we could have gotten along 
without it. 

Yours truly, 
W. G. Tutteron 


_Lindenoth STUDIO 





4 
F Available in any size for mounting on walls 
| Poblocki & Sons or posts or on easel for portable use, these cases 
| 2159 S. Kinnickinnic are made with or without illumination. 
| Milwaukee 7, Wis. Constructed of Stainless Steel or Ex- 
set truded Aluminum, alumilited in natural, 
bronze or colored finish. Send coupon 
for literature. 


2159 S$. KINNICKINNIC AVE. MILWAUKEE 7, WISCONSIN 





PHOTO 
. CAROS 
GREETING ge 


—> ialinélive 


PHOTOMOUNTS and ALBUMS 
froman oulstanding lint 


WEDO/NG ALBUM 


| = 
\ 

— SROs meee 
cannid ALBUM 


LBV Slog es 


BABY A 


THE JOHN BYRNES CO. 


33 LYMAN ST. 
SPRINGFIELD, MASSACHUSETTS 
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Some Suggestions for Early 
Spring Selling 


By Harold Miller 


@ After the hustle and bustle of the Christ 
mas season, business falls off and we are in 
clined to think that nothing can be done about 
it. Of course, there is hardly any way that 
we can make early spring business live up 
to the high levels that we enjoy during the 
Christmas portrait season, but there are many 
things that we can do to help ourselves 

If we remember that our overhead keeps 
right on going, whether we sell anything or 
not, it seems advisable to assess our early 
spring selling efforts. We ought to examine 
the selling possibilities, and find natural por 
trait subjects to place our selling emphasis on 
Even if we have had a good Christmas season 
(and money in the bank) we should be alert 
to find some way of expressing a promotional 
effort to pay for overhead—-and to make a 
little money for ourselves 

Although early spring business 
urally be a little slower than thé 


there are opportunities for a type of selling 


effort, a type of selling effort that cannot | 
accomplished at any other time of the year 
For example, consider the occasion of 
tine’s Day. Surely there is hardly any 
relatively minor occasion that lends itself 
well to the purposes of us photographers. And 
it has the advantage of not being so overwork 
ed as, say bridal portraits 

Valentine portraits are 
gift for young people to g 
are an intimate gift, a gt ‘ 
ind altogether just the type of thing 
ers ought to purchase for each ot 

that they thin 

for this occasion. You may b 


to us, then, to see 
e sure 

shops, jewelry stores and many 

stores are going to remind all Valentines 
their wares are well adapted for Valent 
Day giving so let’s go after this busi1 
for our own studio. Witl | 
tions it isn’t even necessary to sp 
newspaper advertising, alth 


course help make mor 
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may be good practice to have a local artist or 


i show card man design a suitable window card 
The Cover Picture r you. If you have chosen the colors that 
you want to use in your display, it ] 

@ The portrait “Belgian Girl” on well take samples o 

front cover was not only select . 5 eden card 

publication and Loan Collection us e wi 
The P. A. of A. 1949 Picture Exhibit, ourse. > card should contrast 
but also w he maker the President's t has great visibility in the window 
Plaque at the 1949 convention of the 
Kansas association. It is the work of A f y re puzzled as to just what 
D. (“Tony”) Wichers, M-Photog., o SE OE LOLOL LA A 
Topeka, Kans., who now ha mot “ew > ! that may prove 
75 Merits to his credit. About the 


this young 


a number of FOR YOUR VALENTINI 

this had the most 
or my ¢ xhibitic 1 : 
paper also used it Make your appointment 


YOUR PORTRAIT 











Ask About Our 
VALENTINE SPECIAI 


' : 
graph to You 


streamers are 

nt y shor | 

photographers d 
thee 


. ‘ 
material, thers Nave 


Whil 
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curate list of potential customers at least 
customers who are at that Valentine age! The 
file of local newspapers at the public library 
will also be helpful in digging out names and 
addresses of persons who became engaged dur 

the winter months. These people general 
y receive a lot of bids for business and pleas 

patronage immediately after their an 
nouncements have appeared in the press 
Therefore, your suggestion that a portrait 
would be an excellent Valentine’s Day gift 
comes at a time when they are not likely to 
receive similar sales letters or mailing folders: 
it will be considerably after the first flurry of 
direct mail notices. 

Regarding the direct-mail that you send, it 
is not necessary that you have a costly print 
ing job done as a matter of fact, it isn’t 
necessary to have any printing done at all, 
unless you want to do it. Most studios 
wouldn't be expected to expend money on mail 
pieces at this time of year the money would 
probably produce more in the way of sales 
if used during the wedding or Christmas sea 
sons. However, direct-mail can be used with 
ut spending a lot of money 

For example, in spite of the 
specially-printed mail folders we 











seen, an individually typed letter has a 
deal in its favor it costs less and the pe 
son who gets it 

it was written especially t > pers 


ed. It has a personal and individual 


; ‘ 
mass mailings can never have. Perhaps your 


receptionist can send out a few lett 

day without disrupting her routi: 
such letters m 
hand-written | 


ell received 
Following Through 


While on the subject of 
tionist might do to assist 
sales, here's a suggestion ¢ 
your sales efforts. For 
places an order for 
portraits, there is 
can be reminded of 
portraits have 
customer that por 
tor intimates 
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Is Your Portrait Volume Showing An Increase 


By C. Thomas 

(With five illustrations by Frank Brooner, P.A. of A.) 

@ Corpus Christi, Texas, located on The Gulf 
Too, being 


both a summer and winter resort, it has a big 


of Mexico, isn’t a full-grown city 


floating population 
In spite of this Frank Brooner’s volume for 
the first six months of this year showed an 
increase of better’n $2,000 over the 
iod of the 
Our 


same pet 

previous year 

volume has never done a right about 

face and marched off in the wrong direction 
The Brooner Studi 


portraits.” This is no misleading titk 


“camera 
“And 


it easily,” Frank admits 


is known for 


didn’t come by 


one ot the large st 


country during the 


‘Corpus Christi had 


naval bases In the war, 
volume for phot 


the bor 


Frank explained.- “The 


graphs was overwhelming. Some of 


ouldn’t resist the’ temptation to make hay 


while the sun was shining. We were tempt 
a final decision, 


too. But before we made 
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gave the problem some serious thought. As a 


result of careful consideration, we deemed it 
best to stick with our established policy 
“Today, we are reaping our reward 
“During the war years when everyone was 
wanting portraits we did not get away from 
‘sittings by only’ policy 


our appointment 


And we took no more than eight 
ments a day. As a 
turn away a lot of ready money. We 


booked three 


times, 


appoint 
consequence, we had to 
were 
months ahead at 
from 100 t 


solid for 
with a waiting list of 
names 
as busy as we 


time Wwe were 


having ambi 


took advant ive 


and instead of 
tions to get rich over night, we 
of the 


situation to build a reputation for our 


selves.” 
Mr. Brooner is fully aware that every pol 
trait that leaves his studio is an advertisement 


It can either be TOK 1 


a studi 
* says Frank 
ot inferior 


good 


hundred 


snob trade,” 


essarily 


] 
who take 


the Sk 





. ;, 
A “glamour” portrait by 


Frank Broone? 





photograph way. There 
“People complain when they have to wait before th 
in a doctor’s reception room. When people ural. Calling in ad 
resent waiting for a doctor, they are not going breaks the ice and p 
to think too kindly toward a photographer grapher anc 
who makes them wait, when it can be han’ as acquaintances, 
dled more conveniently.” Mr. Broonet 
Mr. Brooner likes to have a full hour to and $7.50. The 
devote to each sitting. And he is a man wh shots. And to Frank a 
gets what he likes anything from a full length wedding pi 
“Another reason for the appointment,” says 4 draped model. Shots that require more tim 
Frank, “it gives me a chance to get acquainted ind experience in lighting come under 
with the customers before they come in for heading of glamour shots as far as Frank 1 


their sitting. The second time you meet a concerned 


I 
1 
th 


person, you are not meeting a total stranger The flat sitting 
A photographer cannot get full co-operation 
from a stranger; people just aren't made that 
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An intriguing baby 


by Mr. Broone 


individual and characteristic 
On head shots, Mr. Brooner uses a full 5x 


1 


negative. On full length poses, he uses a full 


quantity she wants without it en on draped glamour shots he will 


made obvious that the photographer wants hox | . using a longer lens in ordet 
} 


1 


unk in terms of half-dozens or dozen to a ‘ther from the subject. Mr. Broone 
I lik for his work is known for 
‘laims, 


And it is the high 


a portrait 


t t 


customers come back to see 

they invariably waver between three 
others are set aside for the m 
deliberation, a customer will nar 


‘ction down to two or three poses 
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. and... At this point, Mr. Brooner of- 


fers a suggestion. 


To the customer he says, “Which one of 
these poses do you personally like the best?” 
Sometimes it is difficult to get the customers 
to commit themselves. But usually they point 
to their favorite. 

“Why don’t you just take this one pose?” 
Frank asks. “If you take some of each, you 
are going to find that many of your friends 
will want one of each are going to 
think that you gave a mutual friend the bet- 
ter pose, and they are going to feel slighted.” 

This may seem like reverse selling but the 


Some 


customers are going to find out that this is 
true without being told. Then they feel they 
have stepped into more than they originally 


her rooner ‘‘glam- 

shot that 
glamour effects may be sat 
isfactorily secured without 
violent diagonal 


1] ‘—, 
ind harsn hightings 


showing 


empnasis 


bargained for. As a consequence they will 
think a long while before they direct their 
feet to a photographer's studio next time. 
“By suggesting to customers that they con 
fine themselves to just one pose, doesn’t mean 
they will heed the They will do as 
they But when they discover they 
were told the truth, 
photographer who 


advice 
want to 
they have respect for the 
honest ‘with them. 
The customers like to feel they themselves are 


was 
more important than their money. 

“The photographer isn’t dealing with film, 
chemicals, lights and lenses exclusively; he is 
also dealing with live, human people. And the 
portrait photographer has little to do appealing 
deals almost 
the 


to people’s intelligence; he 
clusively with their emotions—-*all 


ex- 


more 
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Portrait by Frank 
This, we'll wager 
pose the subject 
family thorou rnby 


ciated 


difticult 


“There is no ‘logical’ 


ited amount they feel they can spend for lux 


ury items. Our raw materials have not ad 
vanced to where we can not absorb the dif 
ference. Our quality work has increased our 
person with logic in this case can volume to where it more than off sets that.” 
sult in an argument 


“When a customer 
pose, though 


reason why 
doesn’t like a certain pose ; 
‘emotional’ reason. To try and 


th I 


interest is in producing quality work 
will automatically increase our volume,” 
I personally think it is far su ‘rank cut in 
perior to the on 


doesn’t like a 


“And we want volume for two 
selected, I respect my cus’ Teasons: 1) The more volume we have the 
tomer’s personal taste and forget my choice less profit we have to have on each order 

Though supplies have in 2) The more volume we have the more work 
creased——the cost « s has hit a new high “YS have out to advertise our studio 
there is no thought of increasing ce The 


Mrs. Brooner, who 


husband said, “Afte 


studio was recently completely air-con 
is a partner with he ditioned with 


a 15-ton refrigeration system 
ill photographs ire 


“In this semi-tropical climate,” says Frank, 


a necessity. People don’t have to nly those who feel they just have to have 


With other prices s 


h ive then 


ky-high, people have a lim 1 portrait made do so during the summer 
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months. We are usually booked pretty solid 
for fall sittings. We installed air-conditioning 
to spread this work out and to be in a favor 
able position to get extra business from those 
who vacation here during the summer months. 

“I have proven to myself that the portrait 
photographer must rely on quality workman 


“Spot” Radio Announcements 


@ In order to allow for the exigencies of “mak 


ing up” his magazine, an editor always has to 
keep a considerable supply of material on hand 
for future use. Naturally certain items, of 
more immediate importance, get the first call 
and consequently others are laid aside from 
month to month. We don’t know if War 
rington R. Tompkins, P. A. of A., of Ithaca, 
N.Y. 


lowing series of his 


radio or not but the fol 
spot announcements is as 
valuable today as when he sent it to us a con 
siderable time ago and should prove helpful 
to others 


is still using 


To quote from his letter: “For some time 
we have been using radio spot advertising five 
times a week, Monday through Friday. Al 
though it may be advisable to change the text 
each time we have not had a copy writer and 
two pieces of copy each week have proven 
sufficient. One is used at 8:30 A. M. Mon 
day, Wednesday and Friday and the other at 
1:30 P. M. Tuesday and Thursday. We have 
found it a very effective way of advertising 
and believe others would find it equally so 
provided they can get good spots. One of ours 
follows the Kate Smith program and the other 
an equally good broadcast. Our contract calls 
for 156 announcements at a price of $4.00 
each. If I have any advice to offer it would 
be to limit oneself to emphasizing one idea 
in each announcement.” 


If a portrait is not good, you have wasted 
your time and money regardless of how 
little you paid for it. But if it shows your per 
sonality as your dearest friends know it, then 
this portrait is By all 


means, call the Tompkin’s Studio for an ap 


a priceless treasure 


ship plus friendly customer relations to be a 
success in this field 

“It is axiomatic that there are no short cuts 
in this field. The customer pays for the photo 
grapher’s time and experience and, summed 
up, his work will reflect this, or the absence 
of it.” 


as Used by a New York Studio 


pointment. Remember, “Tompkin’s” portraits 


are beautiful 


When a photographer says, “Now pleas 
To 
your soul, you can’t look your best after that 
But those are words you do not hear at th 
Tompkin’s Studio. You are caught when you 
least expect it 


hold still,” your jaw begins to set save 


you don’t even know when 
picture is taken. Why not plan for a 
“Tompkin’s” Easter? Mak 


appointment today It is none to 


your 


fine portrait this 
your 


soon 


A photographer who likes children, and who 
is liked by them in return, has won half the 
battle for a wonderful portrait of your child 
The Tompkin’s Studio in Ithaca, has “a 


way with children” 


ren 
and is well know 
for its exceptional child portraits. Let Tomy 
kin’s Studio take the Easter picture you havi 
Call. Tompkin’s Studio in Ithaca 


today for an appointment for your children 


in mind 


Chances are that you have photographi 
rl that y 
haven't a single portrait of yourself that 
actly suits you. Try the “Tompkin’s” Studi: 
they'll give you the kind of record of yout 
H ive one 


and y 


ally neglected yourself wager 


self you really want made for yout 
family, too. Send 


Val ntines Mak: 
remember, Tompkin 


dearest friend, 
*Tompkin’s” 


your appt intment now, 


suf, 


portraits for 


portraits make ideal gifts 


You ar 


you need to pri ve it 


beautiful 
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Portrait. Have it made now for Valentine's 
Day. No need to call for them until later but 
your Tompkin’s Portrait should be made now 
Call Tompkin’s Studios in Ithaca today and 
remember, Tompkin’s Portraits make ideal 
gifts 


It is an art to catch the freshness and vitality 


of a child in a photograph. Experience has 
made Tompkin’s Studio in Ithaca past masters 
in the art of taking children’s photos. Solve 
part of that Christmas list with a dozen of a 
really fine “Tompkin’s Portrait.” Make your 
appointment today, phone Tompkin’s Studio, 
Ithaca 2169. Remember, Tompkin’s Portraits 
make ideal gifts 


Glamour Pays Off for This College Photographer 


By Stanley N. D. Tess 
(With four illustrations by Garland B. Fletcher, P.A. of A.) 


@ The complete Hollywood portrait studio 
far, far from Hollywood, that’s an apt descrip 
tion of the Fletcher Studios of Urbana and 
Champaign, Ill. These two communities are 
the location of the University of Illinois, with 
its more than 19,000 students. Since a large 
University attracts the most modern young 
people, it is only natural that Garland B 
Fletcher should give to his portraits the Hol 
lywood touch and thus become the leading 
“glamour” photographer of the Illinois Uni 
versity campus 

In the Illhio Yearbooks many of the full page 
pictures of campus beauties, taken by Fletcher, 
have received top awards from such celebrated 
judges of female pulchritude as John Robert 
Powers, head of the noted model bureau in 
New York City, and Cecil B. De Mille of 
motion picture fame 

In making these studies of beauty queens, 
Fletcher competes against portrait photogra 
phers in New York, Chicago and_ perhaps 
even in Hollywood itself, since the co-eds are 
from many parts of the country and all have 
their favorite photographers. Incidentally, Mr 
Fletcher observes that the largest cities have 
no corner on beauty, as many of the greatest 
beauties come from small towns 

Fletcher, now 43 years old, is doing busi 
ness in his home town. His closest boyhood 
friend was Arthur G. Eldredge. Ir. Youne 
Eldredge’s father had charge of the phot 
graphic department at Illinois University 
Young Fletcher learned the fundamentals of 
photography by working Saturday 
ing the summers at the University 
partment, helping to prepare docum 
publicity photos, and doing oth 
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phic work in connection with the University 
Arthur G. Eldredge, Sr., is now with the 
Keystone View Co., at Meadville, Pa 

Fletcher graduated from the C 
Commerce at Urbana in February, 1930, hav 
ing continued his photographic work in the 
University photo department during his col 
lege years. He was official photographer of 
the Illio for the seasons of °27, °28, °29 and °30 

During the summer of 1931, Garland B 
Fletcher made close ups Of flowers for the 
Horticultural Press of Chicago, a concern 
which prints catalogues and envelopes for seed 
companies. His beat consisted of private and 
public gardens and collections of botanical 
specimens found in the Chicago area 

From 1933 to 1937, Fletcher had his own 
portrait studio in Gibson City, Ill, moving 
then back to his home town of Urbana, where 
he has his business headquarters for portrait 
work, retailing photographic supplies, and the 
furnishing of visual education equipment, 
about which latter more will be told later 

Garland B. Fletcher may be found at his 


Champaign studio, second floor of the Rialto 
Theater Building, during the afternoons. Here 
he has a reception and sales room with French 


gray-blue walls and pink ceiling, and a cam 
era room 33’x18’ in size, having cream buff 
walls and a pink ceiling. A receptionist remains 
at this studio full-time, the only employee re 
quired at this address 

The Champaign studio has one dressing 
room and a packaging room where prints are 
mounted and orders of finished work are 
wrapped and stored for the customers 
complete stock of photomailers is carried, be 
ing good sellers to the sitters, especially those 





“Glamour” as exemplified 
by Garland B. Fletcher, 
P. A. of A., in his stu- 
dios at Urbana and Cham- 
paign, III. 


who are away from home. A special partition 
between the sales room and the camera room 
may be taken down when it is desired to get 
a longer camera working space for handling 
extra large groups 

A feature of the sales room is a shallow 
glass show case about 6’ high, running 12’ 
across one wall of the sales room, in which 
mounted portrait samples are displayed under 
appropriate lighting. For sidewalk level dis 
play, Fletcher’s Champaign studio uses four 
11x14 prints mounted in separate display 
frames. At the time of our visit, the four 


frames contained oil-tinted glamour photos of 
Illini campus beauties 

The work in Champaign is mostly sittings 
of adults. Baby photo appointments are han 
dled in Urbana. Ninety percent of all sittings 
are by advance appointment. A sitter who ar 
rives without an appointment is likely to find 
the shooting schedule so filled that an im 
promptu sitting cannot be arranged 

All portrait negatives are made on split 


5x7 negatives, except full figure portraits ind 


wedding groups, which are taken on full 8x10 


Lighting for all portraits is furnished by a 
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The 


combination of boom lite sp 


ts. This yields a 


medium heavy negative with almost clear 


shadows, a type of negative almost identical 


to that produced in the portrait galleries at 
tached to the Hollywood motion picture stu 


dios 


1] 
cONntrolins 


| 


Boom-lites permit the apparent 


shapes of noses and other facial features so as 
to yield a flattering likeness wi i 


of retouching, this t 


minimum 
] " 
large 

ly derived from motion picture or the 

ultraemodern way of 

at the Fletcher Studios al 


cutting down light on 


ATC 
or other part 


of the subject which 1 quires subdued empha 


of Women 


Professional 
Photographer 


camera lens slightly higher than the eyes, with 
This 


enlarges the apparent size of the eyes and 


the lens trained at a downward angle 


gives them a soulful expression. It also builds 
up the cranial development, thus compliment 
ing the college-bred woman upon one of her 
most desirable assets, the possession of a good 
mind. This camera angle also foreshortens the 
chin, which together with the soulful expres 
sion in the eyes gives a desirable magazine 
cover etfect 

Portraits in drapes and pin-up photos proved 
very successful with women customers during 
World War II. Right half of 


Fletcher’s made in 


now, over 
are 


The 


eXac tly 


portraits of women 


modern 


like 


drapes, conservatively posed. 


young woman wants a portrait 


Given a suitable 

lik e this 
rta le 

certain § Sadie 


B. Fletcher 


ho 
pose 





Garland Fletcher's work is 
not confined to college 
youngsters, as this straight 
portrait of an Air Force 
lieutenant demonstrates 


what she sees in the popular magazines, says 
Fletcher. Every new style in glamour photo 
graphy is duplicated as fast as it appears 
During the summer of 1946, Garland B 
Fletcher spent 60 days in the Hollywood area 
studying portrait studio methods. At a school 


Monica 


panchromatic make-up, as a member of a class 


in Santa he learned motion picture 
of only three members, and also studied the 
motion picture type of lighting. Part of the 
summer of 1944 was spent in New York, 
studying with William Gerdes, M.Photog 
For portraits of men, Fletcher lowers t 
lens just slightly so that it is nearly on a level 
with the eyes, again accenting the personality 
rather than merely the facial structure. Un 


like most photographers who shoot a lot of 


glamour negatives of women. 


Fletcher is abl 


to preserve masculine qualities in his men sit 


ters and in fact does attract 


sitter as a part of 


The Urbana studio, wher 


I 


thing but 


’ | 
the strongly mas 


Fl tc he r sp nds 


ortrait photogra 


shox t 


man helps In 


time, ind als 


1 
l 


31 


The 
Professional 
Photographer 








ants 


The color schem« 


public is pink 
pink-and-blu 
out fine 


partme nt, 
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Another Fletcher portrait 
again of the glamour type. 


discharges. He still does much work photo 
stating.papers for the local lawyers. He also 


has a cinema film-lending library 


For his visual education business, Garland 
B. Fletcher has the Bell & Howell sales agency, 
covering high and grade schools in all counties 
in the northern two-thirds of the state of Ilh 
nois, outside of Cook county. He keeps two 
salesmen on the road constantly covering the 

field. A total of 400 new sound pro 
jectors sold by his men was delivered to schools 
n his territory in just one year 


1 


Fletcher began selling projectors in Urbana 





ee 





NOW AVAILABLE...THE NO. 1 CONTRAST 
Kodak Platino Paper 


First choice, for single prints or for long 
production runs, Kodak Platino Paper is 
now available in a wider range of con- 
trasts than ever before. Three favorite 
surfaces can now be obtained in No. | 
contrast to match your more contrasty 
negatives. 


Kodak Platino offers you a warmth of 


Stock Tint | Brilliance 


White Glossy 
Cream White Lustre 
Cream White Lustre 
Old Ivory Lustre 


tone that helps to recreate the feeling of 
warm, vibrant life you have captured in 
your negative. It is a versatile paper 
midway in speed and warmth between 
Kodak Opal and Kodabromide Papers. 

Ask your Kodak «dealer for Platino 
Paper in contrasts to mateh your neva- 


tive needs. 


Texture 


Smooth 

Fine Grained 
Silk 

Fine Grained 


EASTMAN KODAK COMPANY, 


Rochester 4, N. Y. 


TRADE - MARK 
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w YOUR PLAN Fi 


CUT PRODUCTION COSTS WITH PLA 


Over thirty years experience in engineering and buildi 
graphic processing equipment has resulted in a C 
LINE of PAKO Products. This full line of PAKO 
Film Processing Equipment has the flexibility to me 
ments of the smallest or the largest. 
With PAKO Products your productic 


ce eos one 
360 rolls a pnt naan iad ir wpa fame 





USE THE HANDY COUPON TC 





FILM CUTTER iso com- 3 PAKO MODEL 2 
unit that also speeds film DRY-CAB for sim- 
ing, judging and sorting. pler, faster drying 

' of cut of roll film. 


6 PAKOLARGER—vuniverso! enlarg- 
ing printer, handles single frame 
35mm thru 116 negatives—3'2”" 
53%" they 8"x11" poper sizes 


8 JUMBO PAKODOPER—o complete 
print developing unit. One operctor 
develops up to 2000 prints per hour 


7 


PAKO ROLEX— 
universal enlarging 
strip-poper 


4 PAKO WETTING 
AGENT reduces 
woter spotting, 
speeds film dry- 
ing 30 to 40% 


5 PAKO 30 SYSTEM 
mokes manual flim pro 
cessing easier ond 
more profitable 


PLANNING 
PAYS 
PROFITS: 


Let PAKO’S Planning Service 
help you streamline your pro 
duction to assure a smooth, 
efficient flow of work through 
your plant 

The money saving ideas, 
methods, shortcuts and ex 
periences of others can b2 in 
corporated into your plans for 
a new plant or modernizing 
your present facilities 

PAKO Planning Service will 
prepare a plant layout cus 
tomed to fit your needs at no 
cost to you 

Check the coupon for full in 


formation! 


printer. Prints from 
negotive sizes 
35mm thru 116, 
poper width up fo 
4" —cuts 
(straight, deckle or 
hinge) and num- 
bers each print. 
Moximum print 
length 6%" 
PAKO ROLEX 
CONVERSION 
odopts PAKO- 
LARGERS in use to 
ROLEX operation 


9 PAKO HYDRO- 
MIXER saves time, 
space and labor 
in mixing and stor- 
ing solutions, Per- 
monent or port- 
able installation, 





R PROFITS IN 1950 


TESTED, PROFIT PRODUCING PAKO EQUIPMENT 


g photo- grow, as your business increases, from the simplest basic system 

MPLETE to the latest high production equipment. PAKO Machines pro- 

rint and vide labor saving tools which permit control for consistent top 
require- quality negatives and prints. 

Plan NOW to build for more profits in 50 by adding PAKO 

line can Equipment needed to improve service and quality to customers, 14 PAKO ECONOMY “48” DRYER with seamless 

Superdrum. Fast, economical glossy print dry- 


ing 
EQUEST FULL INFORMATION ON PAKO PRODUCTS 


; , 12 /AKO PRINTMACHINE fixes, washes, prints in 
tne dara wet < completely automatic —eliminaes messy 
lly holds desired tem- pi 
rature of solutions ot work. 
1s or minus ¥2°F. Sup- 
es both refrigeration 
d heat. Self contained 
simple and inexpensive 


install, 


15 PAKOMATTE 

DRYER for su- 

perior matte 

print drying in 

o minimum of 
11 PAKO PROSSER—for automatic, con- 
tinuous print processing. Features 
PAKO'S exclusive permonent leader 
Compact—easy to install. Processes 2 
rolls of prints at one time. Moximum 
paper width 5”. 


13 PAKOLUX PRINT 
WASHER — triple action 
washes faster, 
better, cuts costs 
stainless steel 
construction 


I 
N 
WPAKOSOL . 


glosses, flattens 16 PAKO ELECTROGLOSS 
prints and speeds DRYER produces fine glossy 
prints quickly, at low cost 


PAKO CORPORATION 


1010 Lyndale Avenue No, M fis 11 





Please send us illustrated literature with complete 
details on the items we have marked 


1234567891011 12131415 1617 


15 
Please send us the PAKO Plant Layout In 

formation Sheet 

NAME 

ADDRESS 
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in 1938, and, in his own words, “just gradu 
ally expanded.” He has an Acme Visible Re 
corder recorded 
every school and other organization which is, 
or could be, 


filing system in which is 
a customer 

Details of his facilities in visual education 

include a projector and film rental service for 

clubs and industry 

In films he has sound, silent and slick 


schools, churches, homes, 
films, 


These 


informational, 


for sale or rent, some furnished tree 


include educational, training, 


entertainment, and production-incentive films 


I 
Also editing, splicing and film inspection ser 
Vick 


In projection service, he offers experienced 


operators, select films, 


microphones for 


quality projectors, 


record players, and 


screens, 


a professional program. Seven brands of pro 
jectors are available, with equipment to meet 
small informal or large educational or indus 
trial needs 

author 
ized Bell & Howell repair station with com 
plete parts and a trained personnel qualified 


In repair service, Fletcher has an 


to repair all makes of sound equipment. Two 
sound engineers who work on the staff of the 
University of Illinois do the repair work even 
ings 

In re his work, Fletcher said, “Shoot 
ing portraits is what I really like to do. That's 
the part of my business which really appeals 
But if I just wanted to make 
money, I would stick to the visual education 


gard to 


to my interest 


service only 


Be Careful How You Advertise! 


By Betty Lee Gough 
@ From now on, you'd better be 
You'd better be 


truth: 


careful how 
you advertise careful to say 
that, be sure 


reader of your advertisements—n 


exactly th 
that no 


ind not only 


1 
simpiec he may be-—cal 


otter him 


matter how miscon 


Sstrue what you 


Photographers from here on out will 


to write ads that do not imply, 
ly, that the 


even I! 


1 
inything 


Ther 


reader will receive 


prepared to give 
this 


San 


are not him 


] 
end of 


Unck 
follow the 


else it th idvic 
idvi ruising 
don't 

In a recent ; 
United States handed 


will have far-reaching 


used 


selling tec hniques 


nesses. In tl 
igreed 
i simpie, 
it the 
vertisel 
that this 
tence 
true st 
Theu di 
It may w 
vertising 


ufactui, 
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retailers, because many of the present phrases 
and standard ways of putting an offer might 


be ruled misleading under the new Suprem 
Court decision 
Before 


the advertising 


tackling its specifi 


done by 


review what happened in the importan 


phi togt aph rs, 


perhaps historic case 
Facts Magazine is published by Read Maga 
1945, Fac ts Ma TAZIUNE 


nounced a contest that gave aWay a 


ine, Inc. Early in 

The read rs were aske d to solv 
much like thos 
kinds for a gre 


puzzles, used 


an entrance 
us money to entet COn 


' 
vething for it whether he won 


or lost olor prints 
In other w rds, this was pretty m oO 
Its like has been 


standard contest offer 


i 
used 
| 


all kinds of businesses. What tripped 


before by 
up Facts Magazine the lottery 


which spill so many contest plans. It was plain 


1 
Was not laws 


misleading advertising 
In October of 


General issued a postal fraud order 


the same year, the Postmas 


iwainst 


th magazin its publisher, and two of 
xecutives reasons why the Ot fic 


der were later sun med up 





This picture tells you why Mallinckrodt 
SOFTONE is your ideal low-contrast prepared 


developer for “atmosphere” photographs. 


Notice the remarkable shadow detail it 
captures... how clean the print ts despite its kitten 
soft delicacy. You'll find its subdued tone flattering 


to difficult portrait subjects, too. 


SOFTONE comes ready- mixed for instant use... 
just dissolve in water. May we send you our handy 


Prepared Developer Guide with full details? 


© Rather mix your own? The complete line of fine Mallinckrodt 


photo chemicals will always give you the ultimate in purity, 


uniformity, dependability ... for every darkroom process and effect. 


MALLINCKRODT CHEMICAL WORKS 


Mallinckrodt St, St. Louis 7, Mo. @ 72 Gold St.. New York 8, N.Y 


CHICAGO @ CINCINNATI @ CLEVELAND e LOS ANGELES © MONTREAL © PHILADELPHIA © SAN FRANCISCO 


Manufacturers of Medicinal, Photographic, Anatytical and Industrial Fine Chemicals 
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by Supreme Court Justice Hugo Black: 

First, that prospective contestants were 
falsely led to believe that they might be eli 
gible to win prizes upon payment of $3.00 
as a Maximum sum, when in reality the mini 
mum payment was $9.00 and, as it later de 
veloped, they were finally called on to pay as 
much as $42.00 to be eligible for increased 
prize offers 

Second, that though the contest was em 
phasized in advertisements as a ‘puzzle con 
test’ it was not a puzzle contest; that respond 
ents knew from experience that the puzzles 
were so easy that many people would solve 
all the ‘puzzles’ and that prizes would be 
awarded only as a result of a tie-breaking 
letter-essay contest; and that contestants were 
deliberately misled concerning all these facts 
by artfully composed advertisements.” 

As soon as the fraud order was issued, Facts 
Magazine immediately went to court. The 
Federal District Court for the District of Col 
umbia saw it the magazine’s way. An injunc 
tion was issued forbidding the Post Office De 
partment to put out a fraud order. The Post 
master General took the case to the District 
of Columbia’s Court of Appeals, which up 
held the finding of the District Court and 
refused to dissolve the lower court’s injunc 

1On 

The case then went to the Supreme Court, 
which took the Postmaster General's view 
The magazine had based its case upon the fact 
that each condition of the contest was enum 

rated in the advertisements, including the fact 
that additional puzzle s would have to be solved 
in the case of ties, and that further ties would 

broken by the submission of an essay. The 

court and the court of ippeal read the 

listened to this irgument, and agreed that 

exact rules had indeed been told to th 
public 

But the Supreme Court looked at it differ 
ently. This view may well have a far-reaching 
effect upon the advertising of photographers, 
and upon all advertising 


In effect, the Supreme Court majority d 


11 11 1 1 


cided that the “t ill” clauses of the adver 
° ] 
tisement were not en vugh The verall ttect 
' , “| 
of the ad a whol to mislead. There 


fore, even ;wugh the exact truth was t 
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sentence by sentence, the advertisement end 
ed to mislead readers because there was the 
distinct possibility that a misunderstanding 
could arise 

Here is what the majority opinion of the 
seven justices stated: 

“There were sentences in the respondent's 
advertisement and communications which, 
standing alone, would have conveyed to a 
careful reader information as to the $9.00 
fees and the letter essay feature of the con 
test. Had these sentences stood alone, doubt 
less the fraud findings of the Postmaster Gen 
eral would not have been justified. But they 
did not stand alone. They were small and in 
conspicuous portions of lengthy descriptions 
used by the respondents to present their case 
to the public in their advertisements and let 
ters. In reviewing fraud findings of the Post 
master General, neither this court nor any 
other is authorized to pick out parts of the 
advertisements on which the respondents par 
ticularly rely, decide that these excerpts would 
have supported different findings, and _ set 
aside his order for that reason. We consider 
all the contents of the advertisements and let 
ters, and all of the evidence, not to resolve 
contradictory inferences, but only to deter 
mine if there was evidence to support the 


Postmaster General’s findings of the fraud.’ 


An even sharper definition of misleading 
advertising was made farther on by Mr. Jus 
tice Black 

Advertisements as a whole may be com 
letely misleading although every sentence 
separately considered is literally true. This 


nay be because things are omitted that sh uld 


I 
\ ’ ; : 
be said, or because advertisements are com 


posed or purposefully printed in such a way 
as to mislead That exceptionally acute 


ind sophisticated readers might have been able 


by penetrating analysis to have deciphered the 
true nature of the contest’s terms is not suf 
to bar findings of fraud by a fact 
finding tribunal. Questions of fraud may be 
in the light of the effect adver 

tisements would probably prod 1 ordi 
nary minds People have a right to as 
fraudulent advertising traps will 

ensnare them. ‘Laws are made 





FOR pamananns vee WILL He ase.. : 


FROM $89.75 PLUS TAX 


W OLLENSAK 
f{/6 PORTRAIT VERITAR 


Here's the Portrait Lens you asked for . . . a lens to aid you in catching on film the 
complete pictorial beauty of each portrait. The f/6 Portrait Veritar will further the 
professional photographer's skill . . . help make more saleable portraits. 

At the larger apertures the Portrait Veritar renders a delightful atmospheric 
quality of softness without destroying detail. It blends highlights, halftones, shadows. 
It suppresses unessential, wiry detail. These qualities also make the Portrait Veritar 
an excellent lens for copying old photographs. 


DOES YOUR 
PORTRAIT LENS... 


e deliver a quality of 
softness? 

e blend highlights, half- 
tones, shadows? 

e suppress unessential 
wiry detail? 

e hold definition, yet 
pleasingly subdue it? 

¢ give broad tonal range? 


IF NOT, YOU NEED 


A Wollensak 
PORTRAIT VERITAR 








1 AR the EIDE ALI EOE Sd. 


The f[6 Portrait Veritar is offered in 10” and 14” 
focal lengths mounted in a satin chrome finish barrel 
or shutter like other Wollensak mountings. 


For complete particulars send for descriptive literature. 


OPTICAL CO., ROCHESTER 21, N.Y. 
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Te UNIVERSAL Bookbindery of 


San Antonio, Texas, announces the merger 

with and the absorption of the well-known 

ART BINDERY, INC. This recent merger now 

assures photographers of the finest special albums that 
are available made by the most skilled craftsmen in 


the field with the finest and most complete facilities. 


Especially Designed Albums for Particular Photographers 
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This beautiful new line of albums is available 
in every type of binding with acetate 
inserts, reversible inserts or dry mount pages. 


Write Today for Universal’s Catalog of 
Exclusive Albums for Photographers 





This brilliant new Universal Album line will be 
completely pictured and described in our new : , 
catalog which will soon be off the press. Write A Word About Service 
for your copy today or ask that our representative 


y t With the complete facilities of 
call with samples that show the glorious beauty 

Dea ake ‘Tas : the largest and most complete 

and distinction of each album in their true colors . A ; 

bookbindery at your disposal, 


and their handsome workmanship. Nae aapuntias Be ge 
Universal Albums are made to your exact speci- A rE service. Shipments are made 
fications — in genuine leather or plastic coated direct from stock and special or- 
ders are currently being filled 
within two days. Our specialty is 
“Service As You: Need It.” 


cloths — and in a wide variety of colors. Best 
of all, Universal Albums are priced sensibly 

so write today . .. direct to the plant or to our 
Eastern distributor. 











UNIVERSAL BOOKBINDERY, INC. 


800 BLOC K A. VEN WES SAN ANTONIO, TERAS 


Exclusive Eastern Distributors: 
ART BINDERY PRODUCTS © 76B N. Park Ave. @ Bay Shore, L.I., N.Y. 
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to protect the trusting as well as the suspi 
cious.” 

The implications of this decision are tre 
mendous. All advertising uses the mails ex 
cept radio advertising; and even that is care- 
fully controlled by the Federal government 
through the Federal Communications Commis 
sion. Newspapers reach their subscribers via 
the mails. So do magazines. Direct advertising 
would be impossible without the Post Office 
Only signs and outdoor boards might seem 
to be exempt, and even these might possibly 
be reached through supervision by the Federal 
Trade Commission 

What can the average photographer do to 
make sure his personal advertising will not 
be labeled fraudulent or misleading by the 
authorities? The National Better Business 
Bureau, Inc., has gone into the probable ef 
fects of this Supreme Court decision. and has 
recommended five rules for good conduct in 
Mass Sk lling They are: 

“Advertising as a whole must not create a 
misleading impression even though every 
statement, separately considered, is literally 


truthful.” 

(That advice to make sure the whole of an 
ad, as well as its parts, is not misleading, 
goes to the heart of the Supreme Court de 
cision as made clear by Justice Hugo Black.) 

“Advertising must be written for the prob 
able effect it produces on ordinary and trust 
ing minds, as well as for those intellectually 
capable of penetrating analysis.” 

(Keep it so simple that the prospects can’t 
possibly misunderstand what you offer them.) 

“Advertising must not obscure or conceal 
material facts.” 

(The Supreme Court has stated that what 
an advertisement does not say may be as per 
tinent as what it does say—-if an important 
“catch” is left untold.) 

“Advertising must not be artfully contrived 
to distract and divert the readers’ attention 
from the true nature of the terms and condi 
tions of an offer 

“Advertising must be free of fraudulent 
traps and stratagems which induce action 
which would not result from a forthright dis 


closure of the true nature of an offer.” 


Are You Taking Full Advantage of Easter as a Portrait 


Season? 
By Eugene A. Conklin 


| 


@ Easter time can prove a happy time, indeed, 
for the portrait photographer. Here, in a well 
rounded nut-shell, are a number of merchan 
dising promotions geared to the portrait pho 
tographer’s needs 

First of all a portrait photographer in Ala 
bama announces his “Easter Bunny Special” 
during February and March. All who make 
family appointments during those months have 
me 8x10 portrait made of each and every 
family member, be it child or adult Special 
one-half, one or two hour session appointments 
ire customary. Each member of the family al 
so receives four 5x7 portraits to distribute to 
friends and relatives at Easter time. A special 
discount is offered on such combinations 

An advantage of this maneuver is that the 


yhotographer and the sitter, alike, avoid the 


| 
Easter rush. This same portrait photographer 
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offers another Easter promotion the Moth 
er-and-Daughter (or Father-and-Son) special, 
whereby parent and child, or children, are 
photographed at one and the same time and 
prints are delivered in time for Easter. The 
most oomph-containing photographs of parent 
and offspring are placed, by special arrange 
ment, in a local Sunday paper. All Mothers 
and Fathers who, themselves, celebrate a 
birthday during a 10-day interval preceeding 
Easter, or whose offspring do, secure a special 
5% discount on all Easter portrait orders 

A portrait photographer in Indiana is es 
pecially interested in members of the clergy 
at this Easter time. He offers all men of the 
cloth an opportunity to have a large photo 
graph made, suitable for placement in the 
parsonage, and 50 2'4x4Y% or 4x7 prints 
These latter are personally distributed as Eas 











ARE YOUR FILM HOLDERS WEARING OUT ? 


Start replacing them with 
ALL-METAL ALKON holders 


ALKON’S new features and rugged dura- 
bility will save you time and money over 


the years to come. 


Will outlast and out-perform old style 
wood holders 


20% THINNER — yet in perfect focus 
Light weight — easy to handle 
No fabric hinge 

GUARANTEE — Every Alkon Holder is 


guaranteed to be light tight and in perfect 


focus. 


made of magnesium 
the “Flight-Weight” metal 


- 
| 


| 
| 


Alkon Holders have no fabric hinge on the loading 


flap. All metal, there is no fabric to wear, tear or 


permanent metal hinging assures long, trouble-free 


operation. Flaps stay down — out of finger’s way 


when loading or removing film. 


ALKON PHOTO PRODUCTS, INC. 


| 
‘ 
} 
| 
| 
| 
| 
| 
make flaps spring up during loading. On Alkons, | 
| 
| 
| 
| 
| 
| 
| 
| 


230 E. 124th St. New York 35, N. Y. 


230 East 124th Street, 








5x7 $4.80 
1x5 $4.40 


List Price, including tax. 


Alkon Photo Products, 
New York 35, N. Y. 
Ple 


Name 
Street 
City 
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Photo Dealer 
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ter presents to those members of the congre 
gation whom the minister wishes to remem 
ber 

At time this photographer pro 
poses a phi tX graph of the church which can 
be used on the Easter religious service pri 


He finds ot 


significance members 


the 


Same 


gram church pictures 


because 


special 
of the 
congregation often desire to purchase indivi 
dually framed, colored prints 

A photographer in Oklahoma by arrange 
ment with a local florist, will make a portrait 
of an 


profit 


adult or child holding a bouquet of 
flowers purchased from the florist. The por- 


trait and the floral bouquet are dispatched 


together and make a truly unusual combination 
gift for the recipients — be they friends, rela- 
tions, or acquaintances 


this Easter 


One Idaho photographer is, at 
i 


season, arranging to make special Easter por- 
traits of boys and girls in orphan homes. A 
5x7 color portrait is presented to each orphan 
and a black-and-white duplicate remains in 
the orphanage file to show prospective adopt 
A special 
all orphanages, charity 


Many 


themselves to 


ees when they visit the institution 
group rate 1S made X 


] 


homes and old people’s homes 


ot 


inmates 


are¢ glad to send portraits 


loved ones far away 


Portrait Photograph Prices in St. Louis 


& It is of c 


tion to 


urse illegal for any trade associa- 
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control prices and that is 


attempt may 
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A. of A 
spite many requests 
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has had to r 
But 
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what a 
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Our List of Recommended Books 


We seldom carry books in stock and advertise them mainly as a service to our readers, especially those in 
the smaller towns because those in large cities can see the books at their stock houses and get them more 


quickly than by ordering from us. For this reason we sell no books on open account or C.O.D. 


, but only on 


a cash with order basis. We do not list books merely because they have attractive titles or we think they 
will sell but only if, in our considered opinion, they will be a valued addition to a studio’s reference library. 


PORTRAITURE 
] CHILD PHOTOGRAPHY 
By Josef Schneider $4. 
FRED ARCHER ON PORTRAITURE. 
By Fred Archer 75 
PROFESSIONAL PORTRAIT 
LIGHTINGS, By Charles Abel 7.50 
CHILDREN BEFORE MY CAMERA 
By Adolf Morath 5.00 
PICTORIAL LIGHTING 
By William Mortensen 5.00 
PHOTOGRAPHING PEOPLE 
By Hugo van Wadenoyen 4.00 
OUTDOOR PORTRAITURE 
By William Mortensen 3.50 
THE MODEL 
By William Mortensen 5.50 
IMAGE MANAGEMENT 
By Nicholas Haz 3.50 
} FACES OF DESTINY 
By Yousuf Karsh 5.00 
FLASH IN MODERN PHOTOGRAPH Y* 
By William Mortensen 5.00 
] FUNDAMENTALS OF POSING 
By Shepard @ Meyer 2.00 
[] CANDID WEDDING PHOTOGRAPHY 
By Henry Lefebvre 4.00 


COMMERCIAL WORK 
(1) COMMERCIAL PHOTOGRAPHIC 
LIGHTINGS, By Charles Abel 
[] HOW TO TAKE INDUSTRIAL 
PHOTOGRAPHS 
By Zielke @ Beezley 
LIGHTING FOR PHOTOGRAPHY 
By Walter Nurnberg 4.00 
‘| CORRECTIVE PHOTOGRAPHY 
By Lewis L. Kellsey 5.00 
|} TECHNIQUE OF THE PICTURE 
STORY 
By Mich & Eberman 3.50 
PHOTOGRAPHY IS A LANGUAGE 
By John R. Whiting 6.00 
(1) GRAPHIC GRAFLEX 
PHOTOGRAPHY (8th Ed.) 
By Morgan & Lester 4.50 


SALES AND ADVERTISING 


(1) TESTED SENTENCES THAT SELL 
By Elmer Wheeler 3.75 


A i Se a 


O 


$7.50 


GENERAL 


() PHOTO-FLASH IN PRACTICE 
By Geoffrey Gilbert 
(]) PRINCIPLES OF STEREOSCOPY 
By Herbert C. McKay 
[] HOW TO PAINT WITH AIR 
By Frank ]. Knaus 
PICTURE FRAMING 
By Edward Landon 
DEVELOPING 
By C. I. Jacobson 
-|] ENLARGING 
By C. I. Jacobson 
[] ART OF RETOUCHING AND 
IMPROVING NEGATIVES 
AND PRINTS 
By Arthur Hammond 2.50 
PROFESSIONAL PHOTOGRAPHY 
FOR PROFIT 
By Charles Abel 5.00 
| SHORT CUTS TO PHOTO 
RETOUCHING 
By Raymond Wardell 1.00 
] THEORY AND TECHNIQUE OF 
PORTRAIT NEGATIVE RETOUCHING 
By J]. P. Anderson 1.50 
} PHOTO OIL COLORING 
By Lucille Robertson Marshall 2.50 
] LOOTENS ON PHOTOGRAPHIC 
ENLARGING AND PRINT QUALITY 
By ]. Ghislain Lootens 3.95 
[] PRINT FINISHING 
By William Mortensen 3.50 
UNIVERSAL PHOTO ALMANAC 
AND MARKET GUIDE 73 
[1] KODACHROME AND EKTACHROME 
FROM ALL ANGLES 
By Fred Bond 7.50 
] TABLE TOP PHOTOGRAPHY 
By Harkness & Draper 2.95 


[] COLORING PHOTOGRAPHS 


By Avenir Le Heart 1.00 


C] COPYING TECHNIQUE 


By Fraprie @ Morris 2.00 


1) SPEEDLIGHTS 


' By Arthur Palme 2.50 


} COMPOSITION AND PICTURES 
By Eleanor Parke Custis 6.00 


(In Ohio, add 3% for state sales tax.) 
* When a book is marked with an asterisk it is temporarily out of print. Orders will be held and ship 


ment made at the earliest possible moment. 


CHARLES ABEL INCORPORATED 


519 CAXTON BUILDING 


CLEVELAND i5, OHIO 
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discreetly tried by local groups and surely 
anything which will tend to eliminate cut 
throat prices is well worth while 

One organization which has traveled quite 
Profes 
sional Photographers’ Association of St. Louis 
(Mo.), Inc. Not only have they investigated 
the pric 


some distance in this direction is the 


situation very thoroughly but, after 


a careful survey, they have even gone so far 
as to publish in their monthly bulletin a pro 
posed minimum price list for portraits. Feel 
ing sure this would be of interest and help t 
other local not to 
readers who 


societies, mention many 


may be wondering about 
have r 
full 


own price schedules, we 


permission to publish it in 


Seven Ways to Sell More Prints 


By David Markstein 
@ With competition tight, 


t 
I 


and the job of s¢ 


curing customers a harder one than it 


isy money pr stwar years, One 


1 


» the sales volume high and 


can be found in what 


“making every 


they 


term 


g he por 
1 
sweetheart, husband, mother, 


id. Maybe he needs a 


} 
new job. Perhaps he 


pictur 

‘ 1 
wants fh » Gre up his own room 
Ther 


is Many reasons why people 
have 


Pp trait 


as there are 

studio 

Ove! the n 
questions and lead 

> trick. You can even 


yint bl ink, 
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and no 


‘spec lly 


remark th 


‘ntirely 


idditional 


m that Aunt Susie in Kokom 

Eddie down in New Orleans might 

enjoy seeing a picture of the customer will of 
ten land extra print offers, provided you mak 


three things rig the siz 


ht: the price, 


service 


er ones, perhaps even 2 e 


lent | 


secondary sales opportunities. A small 
size is ideal for mailing away to relatives and 
Make the 
mail small size, and many 
customers will order. They will order quickly 
add to the 


to handle the mailings for then 


friends who live out of town 


price 
right for an easy-to 
if you combination 
otter 


Service 


from your studio 





for portraiture... 


PANCHROMOSA A.H. Sheet Film 
SUPERCHROME A.H. Sheet Film 
GEVALUXE VELOURS 


NOVABROM Enlarging Paper 
(single and double weight) 


ARTEX Projection Papers 
Projection Proof Paper 


P.O.P. Proof Paper 


tHe GEVAERT COMPANY or AMERICA, inc. 


423 WEST 55TH STREET, NEW YORK 19, N. Y. 
IN CANADA: Gevaert (Canada) Ltd., Toronto, Ont. 
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3. Try to sell both tinted prints and black 

and-whites 
If he is ordering a colored portrait, suggest 
bla k addi 


cn? : 
black-and-white 


ind-white prints. Or 


a | 
1 primarily 


bargain. One se 
identical set of sepia 


a hand 


1 1 
uy for him, 


{ order 


register 


Have several 4 ": Aig 
Almost every studio which be: 


on merchandising has an “offer,” 


deal” 


packaged price for several 
Usually, this offer presents th 
buy several 
| 


the original 


ti) . 
ortunit tC 


sum ¢ I 
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almost every week for their own pictures. Re 


minding your customer of these uses is 


land extra orders for 8x1 


T : 


case Of career 


way to 
prints. yf course equally true 
women and those who 
ficers or especially active members of 


clubs and organizations 


New Flash Guide Numbers 
for Type A Kodachrome 


This will have 


though there is a fair 


1 11 


I and 1g 
table. Except 
no filter, G 


Kodak light t 























GOERZ AMERICAN 


PRECISION PHOTO-LENSES 


An American Product Since 1899 


& will give you 4 lifetime of e 
profitable satisfaction 


GOERZ DAGOR F6.8 


The favorite universal all-purpose lens, 
color-corrected, wide-angle, convertible — 
for interiors, exteriors, commercial and 
amateur work, scenic views, groups, ban- 
quets, color film, copying, enlarging. 


GOERZ SUPER DAGOR F8 


The wide-angle lens, greatly extended cover- 
age, convertible. 


GOERZ DOGMAR F4.5 


The perfect speed lens, color-corrected 
convertible. For news, sports, portraits, gen- 
eral work, color film. 


GOERZ ARTAR F9 to F16 


The apochromatic process lens, for color 


separation with perfect register in the final, 


process; also for black and white commer- 
cial work. 


GOERZ GOTAR F6.8, F8, FI0 


The lens for black and white, process and 
commercial work, copying and enlarging. 


GOERZ REVERSING PRISMS 


for use with process lenses to eliminate 
stripping the film. 


GOERZ HYPAR F2.7, F3 
GOERZ APOGOR F2.3 


The movie lenses with microscopic definition. 


Order through » 


for delivery as so 


The c. P- GOERZ AMERICAN 


OPTICAL COMPANY 
OFFICE AND FACTORY 


317 East 34th St., New York 16, N. Y. 








, 


NEW 


Wide Range 60 to 135° F. 


CAPACITY - 3 Gals. Per Min, 


THERMOSTATIC WATER MIXER 


Gives Most 
ACCURATE 


and 


DEPENDABLE 
Control 
Obtainable 


For ALL PhotographicRequirements 


POWERS Mixers pay back their cost many times a 
year. They're a necessity for ALL photographic 
dark rooms. Doubly essential for color 
Separation negatives. A must for color film 
processing. Stop losing time and money with 
inaccurate control. Install POWERS Thermo- 
static Water Mixers. You'll get better quality 
negatives...eliminate costly delays and waste 
of materials. 


Control within °—reported by many users. Pressure 
or temperature changes in water supply lines 
do not affect the accuracy of POWERS mixers. 
They give perfect control from 60 to 135° F=the 
whole range of photographic requirements. 
Backed by Over 58 Years of Experience in water 
temperature control. Ordera POWERS Type 
HVE3 Wide Range Mixer thru your photo 
supply firm or write now for Circular PD358B. 
THE POWERS REGULATOR CO., 2703 
Greenview Ave. Chicago 14, III. 


So eames OEE MRD RR CHUM REE OY Lee Geos! ome 
THE POWERS REGULATOR CO. 
2703 Greenview Ave., Chicago 14, Ill. 


ao 

a 
Please send copy of Circular PD358B and prices on i 
TYPE HVE3 Wide Range Mixer | 


Nome 





Firm 
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Th 
The Idea Exchange : » 20% 
% , Photographers 

e@ pay, on acceptance, $1.00 for each item a 
gy in age te ge tag ol gon Association 


they are original with i Long or short, Wowot’ 
illustrated if necessary. The idea is the main 


a ad any needed re-writing. Just ot America 
address this department. 
Officers: 


Spot Insurance for the Darkroom President: Willard C. Martin, M.Photog., 
: Terre Haute, Ind. 
By Kent Bellah, P.A. of A., Saint Jo, Texas Vice-President: Lawrence J. Inman, M.Photog., 
eo: NER ieee oe ree nr ast ee Long Beach, Calif. 
a: hat DA cecal gt Aelia ines deere: gamle Portrait Vice-President: Paul Linwood Gittings, 
M.Photog., Houston, Texas. 
Commercial Vice-President: Kenneth M. Wright, 
M.Photog., St. Paul, Minn. 
Secretary: Clifton L. Voss, M.Photog., 
Fargo, N. D. 
Treasurer: John E. Platz, M.Photog., 
Phew, ae wong noe 
. ssistant Treasurer: James Pickands Il, 
A Simple Stunt for the Darkroom 7 mblngge taal” oar ing 
By Miss Gladys Groff, Crooksville, Ohio Director: Harold E. Waltz, M.Photog., 
- Toledo, Ohio. 
® Near your contact printing workbench put a Director: Laurence W. Blaker, M.Photog., 
brass hook in the wall within easy reacl n this Manhattan, Kans. 
rinting paper envelope of a siz Immediate Past President: Walton Reeves, 
ae red <eiths avhicl ee M.Photog., Atlanta, Ga. 
ae 1 Executive Manager: A. R. Buehman, 
M.Photog, 701 Caxton Bldg., Cleveland, O. 
Assistant Executive Manager: David Richmond, 
Cleveland, Ohio. 


> 
MERICA-SO 3 


4, 
r) 


“a 
=x 
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egat s 











Ml “ul 
Permanent Tags for Chemical Containers The’ Free Photograph Battle 
By Troy L. Keithley, P.A. of A., Dyer, Tenn. Mec ice icra’ taareentnee Mid alates! aiieiains inital 
@ ii have trouble I did ntir the : ] : , , 


t the put 


Avoiding Embarrassments with Children 
By Kent Bellah, P.A. of A., Saint Jo, Texas 
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Different — Attractive 


1950 “MODERN DESIGNS” 
SAVE 33%! 
100% MARKUP 50% PROFIT 
rO STUDIOS CAMERA SHOPS 

Stock Mailer — 12 Sizes 
Commercial Mailer 
News & Sport Mailer 
Proof Envelopes 
Gummed Labels — Stickers 
Negative Preservers 

WRITE FOR NEW PRICE LIST 


JUST OFF PRESS — QUICK DELIVERIES 


PIERCE CO. | siineasiis’s, Minn: 











Don’t Pass Up 





the profit you can make so easily 
on miniatures, oil paintings, diffi- 
cult copies, sketches, restorations 


and the like. 


These can easily pay your rent 
and probably most of your over- 


head as W ell. 


All you need are a few samples 
we do the work for you and 
you add your profit. What could 


be simpler? 





y Our illustrated price list will be 


sent on request, 


THE WALTER GAEHLER CO. 


104 E. State St. Syracuse 2, N. Y. 





WHAT EVERY PHOTOGRAPHER 


HAS BEEN WAITING FOR... 


The sensationally different 


MACVAN rw tens 
REFLEX 
STUDIO 


CAMERAS 


to bring picture 
making costs down 


MACVAN MANUFACTURING COMPANY 


2095 Moore Street SAN DIEGO ALIF 
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‘Tis Here, Maybe! 


The monthly news broadcast of Portrait 

Photography. Who's who, what's happened, 

where, when, why and how. We'll send a 

50c United States Defense Saving Stamp for 

every item we can ve in this column, under 
the following conditions: 

1. Many news items are sent us simultane- 
ously by several people, the Stamp will 
be sent only for the first one to reach us. 
Send us the facts—perhaps only a news- 
paper clipping—we'll do the writing. 
lrems about yourself, associations, con- 
ventions or meetings of which you are 
an officer, are not eligible for Stamps. 
The publicity itself is enough in such 
cases. 

We reserve the right to judge which items 
are of sufficient general interest to warrant 
publication. 











lt Happened to Mel! 


Many amusing things happen in studios and 
to photographers. Some are odd happenings 
or errors on the part of the photographer and 
his staff; some result from the ignorance or (at 
times) pure ‘“‘gall’’ of a customer. We'll pay 
$1.00 each for any we can use for this column. 
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Professional Portrait Lightings. By Charles Abel, A.R.P.S., 
Hon. M. Photog. Greenberg, New York Sole British 
Agents: The Fountain Press Ltd London, W.C.2 
British Journal Price 60s. 
This is not a book to review, but eminently one to explain 
of Photography” and to praise Charles Abel’s name is well known in this 
country as the Executive Manager of The Photographers 
° . Association of America, as the author of that outstanding 
says in its book, ‘Professional Photography for Profit,’’ and as ae 
Editor and Publisher of ‘‘ The Professional Photographer’ 
September 10th and ‘‘ The Commercial Photographer.’’ In this new book he 
has gathered from one hundred representative American 
issue about photographers, including several from Canada, a collection of 
professional photographs: generally one portrait from each 
this book which has not before been published, with a lighting diagram, 
technical data and some general remarks on posing and studio 
methods. So that, gathered together between the covers of 
this book, one has rather more than 100 portraits, taken by 
men and women representing noted members of the profession 
and drawn from almost every State in the Union, and some 
from Canada as well. Each is accompanied by a lighting 
diagram fully annotated, and there is also the commentary and 
explanation which has been edited by Mr. Abel 
As Charles Abel says, this book is not a collection of the 100 
best portraits in the United States and Canada. It is the light- 
ing procedure adopted by 100 of the leading portraitists on the 
American Continent. It is almost equivalent to a_ personal 
visit to the 100 photographers, in their studios, and 15 actually 
a personal demonstration of their methods. But unlike a visit 
you can go back again and again. Your memory is not 
strained; turn a few pages and comparison after Comparison 
can be made. A selection can be made, tried out, discarded 
or modified at will, but always the basic data are there tor 
further study or trial. With this book-the operative word is 
“study.”’ It isa priceless contribution to professional phot 
graphy, and it is equally ivailable to the amateu! Text 
illustrations, paper, covers, are all adequate; the book a 
whole is unique. 





SINUAPAT LIVALAOd TUNOISS 3108S 


75, 


758"x1034"; 256 pages; 240 illustrations; 
two-color stamped cloth binding; beautifully 
printed. Greenberg: Publisher. 


$7.50 Postpaid 


Is it worth 71gc each to you to learn how 100 leading professional portraitists get their 


? Thi ; ; 
results? Think how many conventions you would have to attend and what. it would cost. 
just to see these 100 people at work. Here you have it all 





for permanent study and reference. 


Order today—already in second printing. 


CHARLES ABEL INCORPORATED 


519 CAXTON BUILDING CLEVELAND 15, OHIO 
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Cut Film Holders! 


A recent survey among dealers shows 
Lisco sales increasing by leaps and 
bounds since the introduction of their 
new cut film holders. 


Here's the reason why... 
Only LISCO offers all these features: 


@ DOUBLE LIGHT TRAP 

@ MICROMETRIC ACCURACY 

@ DIE CAST FILM GUIDE 

@ 4 STANDARD SIZES 
2AxSh 34x44 4x5 5x7 


See your local dealer 
or write direct. Dept. L.S. 


LISCO PRODUCTS CO. 


631 WEST ELK AVE + GLENDALE 4, CALIF. 











The Stern Daylight N 


Now Available 


FREE COUNTER DISPLAY 
Standard 15.00 AVAILABLE! 


314x 414 Standard $15.00 


> 

+ . 
) Standard 15.00 W 
8 10 Standard 18.00 

5 7 Dual 18.00 
Plus Federal Tax 


Price list available on complete 
line of Negative Preservers, Kraft 
Envelopes, Glassines, Cellophane 


SOLD BY BETTER PROFESSIONAI Envelopes. caste 
PHOTO EQUIPMENT DEALERS AMERICAN NE ELOPE CO. 


{ 











STERN & COMPANY ' 
1118 Grand Ave Kansas City 6, Mo. 130 WEST 17™ STREET - NEW YORK, 





P 

H 

0 

T 

| oratese 95 0 
Number Negatives In Broad Daylight ‘ 7 = ' 
as 

L 

E 

R 

S 

N. 





¥. 
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Latest Offerings of 
the Manufacturers 
and Dealers 


Where addresses are not given, a poms 
request will bring them to you promptly. 


NOTE that these items are neither advertise- 
ments nor recommendations. They are pub- 
lished purely as news and all claims or state- 
ments are solely those of the manufacturers 
or distributors. 
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Photogenic Individual Speed Lites 
are entirely self contained 


Each Photogenic Individual Speed- 
lite Unit is provided with a Power 
Supply Unit of 100-watt-seconds 
capacity mounted on the stand 
base facilitates ease of handling 
eliminates top-heaviness no 
heavy cables on the floor. 
The triggering system is complete- 
ly electronic. Several units may be 
flashed simultaneously from one 
source, by means of Phototubes. 
All Units use FT-403 G-E Flash- 
tubes and 60-watt T-612 Modeling 
Lamps. 
Licensed under Edgerton, Germeshausen 
& Grier patents 
For further information see leading 
photographic suppliers or write to 


THE PHOTOGENIC 
MACHINE COMPANY 


YOUNGSTOWN 1, OHIO 











COMPLETE FINISHING SERVICE 
FOR PORTRAIT PHOTOGRAPHERS 


Developing, proofing, retouching, printing, enlarging, coloring, copies 


> i 


finishing service at reasonable prices. Fine quality and fast dependable 


WRITE FOR OUR PRICE LIST TODAY! 


OSBORNE LABORATORIES =o ves 


505 ELM STREET 
FORMERLY OSBORNE & O'HAGAN CINCINNATI 2, OHIO 











. .. don’t wait for the Sun! 


SUN-PROOF CABINET takes 
darkroom; several cabin 
eased production. M 


standard printing out 


t ’ 
Cl Cdl} 


Kes 


1 


ht fluorescent tubs 
Send check, n 


$69.50 


PLUS $9.38 


EXCISE TAX 





IMMEDIATE DELIVEI 


LIVERY 
Garden & Williams 
3266 WEST PICO BOULEVARD 
LOS ANGELES 6, CALIFORNIA 
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ForYour Bookshelves 


We will gladly order for you and have sent dir- 
ect to you, postpaid, any photographic book. 
Send your check for the price quoted, made 
payable to Charles Abel Incorporated. 








Baby and the Camera, 





Reports of Recent 
Conventions and 
Meetings 


Officers of state and amalgamated associations 
as well as local groups who wish their conven- 
tions and meetings reported in this column 
should send us complete information at the 
earliest date following the sessions. A copy 
of the program, attendance figures and other 
items of interest and names and full addresses 
of newly-elected officers should be included. 








rl 
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MISCELLANEOUS 


EXICHROMEI 


Fle 


I) 














FORGET CAMERA MOTION! 


Get PERFECT PICTURES 


WITH Syuctrou 


THE FINEST PORTABLE LIGHT AVAILABLE 
With Synctron's minimum weight, maximum 
light, and 1/5000 of a second flash you can 


forget camera movement, subject movement, Used by professionals throughout the world, 
shutter speed, or special film. It's safe, sure, 


swift, and easier to use under all photo- SYNCTRON SAVES YOU MONEY TOO. 


graphic conditions, indoors or out. See Synctron at y our dealer, 
or send for free descriptive folder. 


ELECTRIC & MANUFACTURING CO., INC. 


89 BRIGHTON AVE., BOSTON 34, MASS. 

















NOW ... VIGNETTE PRINTS 
On Your Enlarger This 


EASY WAY... PRINT-IN 
With <—,—#—| | BACKGROUNDS 


FOR EVERY PHOTOGRAPHER 





The 


MARVEL ENLARGING Time Saver - Money Saver - Simple to use. 
VIGNETTE HOLDER 


Wide selection of Creative Designs. 


For better and more uniform results —— a Ce 
the MARVEL enlarging Vignette 
Holder di es tne job easier and 
faster, too! You can make any nun 
ber of uniform prints 





An Additional Service to the Trade 





Hand Brushed OIL PORTRAITS On 
came. Beperve ONLE tHe Sensitized Canvas from 
Holder is in positior 
Use the Holder, too, fo hildren’s eis wi € oe : 

a pc negatives ws on one piece ¢ yaper COLORFI L PASTEL uv ORK 
dodging, burning in an area, montage eff On Rough Paper Photographs 
Finished in dark colors, will not pick uf 
tions in dark room. Base in cast iron 

stay put! 
Low Price $10.50 Plus $1.75 Total $12.25 
SOLD BY BETTER PROFESSIONAI Ss. HARRISON 
PHOTO EQUIPMENT DEALERS 167 Pinewood Place Teaneck, N. J. 

Circular on request from ai 
J Telephone Teaneck 7-6599R 
STERN & COMPANY 


( 1 1451 Bros , N C.) 
1118 Grand Ave. Kansas City 6, Mo. Formerly Broadway y 


Photographs 


a) 
ih 


will Excellent Work Prices Reasonable 
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“HOUSE OF CONVERTIBLE LENSES” 
EVERYTHING 3 PHOTOGRAPHIC TURNER-REICH, GUNDLACH, RADAR 


x Leaders since 1884 in quality optics. You have three 
When You Can’t Find It Elsewhere excellent lenses for the price of one, giving three focal 
lengths, three different images, three different film sizes. 


Ask your dealer—he knows quality. 


Our Motto Is “Everything Photographic” NINE “Manufacturing Corp. 
and Means What It Says. GUNDLACH Fairport, haw York 
And if you aren’t getting our monthly maga- 


zine SNAP-SHOTS, write us and we'll send FOR SALE, ten inch Bausch & Lomb Te 
sample copy “free.” 


Write to us. 


ar lens in 
barrel, new condition, $100.00. Deposit ystem, Zubrod 
Studio, 42 So. Main, Fond du Lac, Wis. 1-1 
GEO. INC. FLEXICHROME COLOR prints from your retouched neg- 

ative Good profit line. Beautiful work Send $7.5 
instructions and negative for 11x14 portrait sample. Tt 
Herbert Studio, 84 West Market St., Wabash, Ind 1-1 
1x FILM HANGERS: wanted to buy good used East- 
man Kodak hangers, or will exchange 5x7 hangers for 
1x5, Write Edward Schick, 291 Yarmouth Road, Roches- 
ter, N. Y 


SCHOOL PHOTOGRAPHERS! SELF-SHARPENING etching knife, $6.00. Return, 


fund. J. G ratt, 1907 Luzerne Ave., Silver Spring 


0 
1€ 


57 East 9th Street New York 3, N. Y. 








1-l« 


Send for Free Sample of Our : 
NEW LOW PRICED PROFESSIONAL LENSES—best offer takes these excel- 


SCHOOL FOLDER lent lenses; Zeiss Tessar 12” F/4.5 in shutter; Zeiss Te 
ar F/2.7 64%”; Wollensak Verito 144%)” F/4 Jausch & 
JOSEPH ROBIN Lomb Tessar &xl0 F Make offer individually or en- 
a 4 tire group. Jack’n Jill Studio, Four Center Square, East- 
262 West 22nd St.. New York 11, N. Y. on, Pa 
FLEXICHROME COLOR print from you 
Ready for coloring $5.00, colored $10.00, Loraine 
CANDID WEDDING promotion booklets, with complete 1805 Covert Street, Parkersburg W. Va 
picture story, now ready to help you boost sales. Your FOR LEASE and/or 
customers will believe these ads originated in your stu- 
dio as yours is the only name on them, Highest type lesiring something away from the larver 
printed ads at lowest possible prices. Impressively cap- competition. Legitimate reason for makir 
tioned in color and designed to bring you a vastly in Write 
creased volume of busine Ready now for first dis- 
tribution with exclusive franchise to one photographer DEPARTMENT STORE, 60 years’ fine 
in each area. Protection on first-come, first-served ba lease photographic studio to reliable ope 
is. Write immediately for sample together with data tional ability and personality. Advertising 
sheet and list of helpful suggestions Telaak Studio ct dignity and characte we have 
3090 Main St Buffalo, N é l 











ale one of the very be 
tudios in the Carolinas. Ideal for man doi: 


at once to R-56 care this journal 


tageously located in traffic lane 

very adequate requiring no 

PHOTOGRAPHERS OPERATING studios who ha ni iipment, Present operation three 

ed the boat this year due to downward tren | $15, 00 annuall 

jon't give up the ship. We have a very ' i lan eased volume t 2 

to keep you going strong. Write E. W. Loverids 41 , Washington a enth, Portland, 

Fitzhugh Street, Rocheste New York l ( WANTED: one or more Finlay 

'HE ART OF BROMOIL PRINTING AND TRANSFER, = \V'’®, "ate holders in good candition 

by M. McKinley. I have been reliably informed that ~ 

this little 26-page booklet, though printed in 1933, is one NEED THE following Das js 

of the best and most practical works on this subject, and ense 1 and enlarge 0 horizontal er 

have therefore acquired the entire balance of the edition I 

If you want a copy, send me 50c in currency, not stamps film holders; 8x10 Morse 

and it will be sent promptly, postpaid. Charles Abel, 520 jonal equipment iy and exchange. Have large se- 

Caxton Bldg., Cleveland 15, Ohio 12-ti ection of good used and new equipment, reasonable 
Mid-West Photo Supply Co., 30 East Adams, i Z 

FOR SALE, co laminatit Srand new, co 111 

$600.00, will $ 3. Nicho DISTRIBUTOR-JOBBER: Leading 


S62 Bath Road, Bristol, Pa eee 


; ’ 
tB enlarging cz ras; 14” condenser 11x14 and 1 
I 


rinte ; and othe good profe 


unt ated concern to handle ’ ta ng line metal 


photo frame Ideal to accompany practic ly anything 





FOR FASTER, BETTER “nal isc tamce 
DRY MOUNTING LOSE-OUTS, “META: 


ied numbe Write you 


use FOTOFLAT... ree 


Toledo, Ohio 





@ New, improved Fotoflat Dry Mounting 
Tissue. Write for 8x10" samples without We Buy We Sell 
obligation. USED, DISCARDED TRANSPARENT 
FILMS ACETATE SHEETS 


@ Automatic Fotoflat presses in three pop- =i chan dear end colecel 
ular sizes Jumbo, Standard, Junior Write For Quotations 
PLASTOFILM, INC. 
SEAL, INCORPORATED Wheaton, Illinois 


Shelton Connecticut Manufacturers of Reclaimed Acetate Sheets 
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BRUNEAL ... 


the finest tripod buy 
STURDY . 


tubular construction 
cross-braced to elim- 
inate vibration. 
QUICK 
ADJUSTMENT 

from 24 to 54 inches, 
360° panning. No 
cranking necessary. 
PNEUMATIC 
CUSHION . 

Lowers camera smooth- 
ly, safely. 

SASHA .. sx 

weights less than 9 Ibs. 
DURABLE . 

will last a life time. 
ASK YOUR DEALER OR 


WRITE US TODAY FOR 
COMPLETE INFORMATION 


FOX PRODUCTS CO. 


4714 N. 18th St. Philadelphia 41, Pa. 








tHAITIED 6 Seen 


A shadow box type frame at It's best by Scéaxdcag Silversmiths. 
HAND burnished oxidized silver or gold plate. 
© Fitted with our EXCLUSIVE » PHOTO-SEAL CATCH 


Catalog Upon Request 


Scharling & 
755 SUMMER AVENUE NEWARK 4, NEW JERSEY 


| ows! 
ality nce | 








Read this N. Y. I. 
Success Story 


Ricardo Marcelino, after graduation from N.Y.I 
returned to Manila to operate his own portrait stu- 
dio; in 1933, he represented the Eastman Kodak 
Co. in the Philiy pine Islands; he is now Chief Mo- 
tion Picture Cameraman for Premiere Productions, 
Inc. and has made 35 popular feature length film 

Mr. Marcelino proudly says, “I ttribute my uc 

cess to N.Y.I. TRAINING.” 


RESIDENT TRAINING—The N.Y.1. Resident School 
has 14 studios and 18 laboratories offering the fin- 
est professional photographic equipment available 
The N.Y.I. Color Department teache you how t« 
make natural COLOR PRINTS-—not merely trans- 
parencies. 


HOME STUDY COURSEAchieve  photographi 
competency by studying at home. N.Y.I. offe he 
finest home study course in photography. Each t 
son is clearly printed i autifull illustrated and 
ubstantially bound—w yy recognizer d author 
ities. You'll get INDIVIDU ALIZED" hel; 


cism, 


VETERANS! Resident 
e 


available with subsistence under 
the G. I. Bill (Public Law ¢ 
and 16). Send for TREE 
illustrated book to Dept } 








US ee 


OF PHOTOGRAPHY 
10 West 33 Street, New York 1 





Just Out — New 1950 


Amberg Catalog 


Lower Prices — Larger Discounts 


MORE ATTRACTIVE ALBUMS 


AMBERG FILE 
INDEX CO. 


1635 Duane Blvd., Kankakee, 
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FINE-AND INEXPENSIVE 


Metal-Photo Frames 


GUARANTEED 100° 
also 


* PICTURE FRAME MOULDINGS 
* PICTURES, FRAMES;.AND MIRRORS 


Write Jar FREE Catalogs 


MANUFACTURED BY 


GEORGIA ART\ SUPPLY. COMPANY 


280 GARNETT ST., ATLANTA 3, GA. 





TRANSPARENT 
PHOTO & LOOSE LEAF SHEET 
PROTECTORS 
Pass Cases, Greeting Card Covers 
Cut to size clear cellulose acetate sheets. 
ACETATE PRODUCTS 


5409 N. Campbell Ave Chicago, 











FOR SALE OW Mole Richardson spotlight 
base and bulb, $116 l W Mole Richardson o1 
man boom, $ Johnson Skylite Ventlite 
tand, 34% S95.00 five 1 fluore 

tudio ” ample st 


Deardo 


ase 
Mid-We 


SPECIAL PORTRAIT ke 
ice ry4 I 


£44 l } 


Rembrandt 





OIL PAINTINGS 
ON CANVAS 


Portraits of fine quality, painted in Dutch 
oils with a free hand technique on our guar- 
anteed sensitized canvas. 


Also brush work on your 
selected rough papers. 


DOROTHY CARVER STAFFORD 


PHOTOGRAPHERS’ ARTIST 


40 Commonwealth Ave. Pittsfield, Mass. 











EVENTUALLY — 
Why Not NOW? 
Slickest Thing You Ever Used 


NICHOLS BABY POSER 
Write For Free Circular 
or Send Check $14.50 


a 325 Mill St. Bristol, Pa. 


STUDIO WANTED, Colorado, Washington or Oregon 
College town preferably under 40,000. Don Carlson, Jul- 
ie’s Studio, Columbia, Missouri l-l¢ 








PORTRAITS IN direct color will increase your sales. You 
can begin with a minimum investment. We offer com- 
plete service, teaching, processing, printing ales helps 
for the portrait profession. Inquiries invited. Preston 


Sweet, Ten West Warren, Detroit 1, Mich 1-1 


WORLD'S MARKET for lenses. Consult the Old Relia 
ble and save money. Lowest price All good 
‘ Just a few specials. 12” Heliar I 
) 17 Turner-Reich Series II] anastig 
, $150.00; 14” Schneider Xenar F/4.5, new, $180 
Schneider Xenar, finest condition $140.06 
Artar F/11, $200.00; 1614” Goerz Dogmar 1 
SP OF 1644" Goerz Dagor F/7.7 in Compound 
ter, $ 00; 16%” Voigtlander Heliar I 
19” Voigtlander Heliar F/4.5 in barrel, $250.00; 
Goerz Dagor F/6.8 in barrel, new, $225.0 44%." Goerz 
Super Dagor wide angle F/S in Rapax shutter, $125 
Bausch & Lomb Protar Series VII A coated, combina- 
tions 12”, 18” ¢ 24”, Acme shutter, $175.00; 14” Heliar 
F/4.5, $175.00; 1644” Goerz Celor F/5.5, $150 12” 
Bausch & Lomb IC Tessar F/4.5 


. equal to new 
1” Goerz Dagor 7 in barrel, $300.00; 19” 
Dagor in barrel, $275 ; 15%” Wollensak Velostigmat 
in Studio shutter, F/4.5, $175.00; 10%” Turner-Reich, 
F/6.8, Series II, Acme shutter, combinations 1014” 
4 $160.00 12” Turner-Reich F/6.8, new in 
hutte $190.00 15” Turner-Reich, new F/7.7, 
hutter, $245.( 12” Bausch & Lomb IC Tes- 
Betas hutte F/4.5, $150.00 17” Voigtlander 
Serie Il, F/6.3, $175.00. State requirements 
“a vithout a displeased customer, Joseph Smith, 
ilton St Brooklyn 17, N. Y 1-1 


FOR SALE: Eastman View camera yx Sxl liding 
bach Tripod, two leather bas 
hutter. Mahovany, chrome trimming Perfect condition 
$1 Stone Studio, New Haven, Contr 1-1 


velvet interior, Packard 





RETOUCHING AND COLORING 


EXPERIENCED RETOUCHING Tr 
ced cord to amount of newgatir 


4 F Street. Newport New Va 





plits. School 


ARTIST OFFERS brush or hand oil work 
oil Print miniature Prompt service. Kathryr 
Hetzk 11 Mario: Apt. &, Denver, Colo 1-l« 
EXPERIENCED RETOUCHER. Careful and prompt at- 
tention to mail order Julia R. Langston, E. Jack- 
on Blvd., Chicago 4, Ill 1-1 
PROFESSIONAL RETOUCHING, Prompt service. Qual- 
ity work. M Harriet Timmers, 7 McCulloch Ave 4 


imported 


ver i N = 
PRINTS DYE spotted and beautifully oil c 
$1 xxi ce. Grace Brickman, 


North High St., Albuquerque, New Mexico 


WE BU OLD GLASS 


and FILM 
Sizes 5x7 and 8x10. (Safety Base Film Only) 
Write For Quotations 
Payment On Receipt of Shipment 


VAN BUREN GLASS CO. 


619 W. Milwaukee Ave. Chicago 22, Il. 
Reference: Central National Bank, Chicago 
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Schedule of Coming Conventions 


(The sooner your organization’s dates are established and listed here, the better!) 








Organization 


Dates City 


Headquarters 
Hotel 


For Information 
Write 








Southeastern Prof. 
Photog. Assn. 


Macon, Ga, 


Feb. 


Dempsey 


Cc. C, Harden, Conv. Chrm., 
564 Mulberry St., Macon, Ga. 





Photog. Assn. 
of Michigan 


Feb. Lansing 


Olds 


Harvey G. Avery, Sec., 
123 E. Chicago Rd., Sturgis 





Missouri Photog. 
ssn. 


St. Leuis 


Statler 


Frank E. Gress, Sec., 216 W. 
Park Ave., Brookfield 





Pacific Northwest 
(P. A. of Oregon) 


Portland, Ore. 


Masonic 
Temple 


Dwight Fehly, 
650 llth Ave., 
Eugene, Ore. 


Henry 
Chrm., 
E., 





Southwestern Prof. 
Photog. Assn. 


Mineral Wells, 
Texas 


Baker 


Lee Webb, Sec., 
Houma, La. 





Indiana Assn. 
of Photog. 


Indianapolis 


Lincoln 


Raymond Stuart, Sec., 
502 Central Ave., 
Connersville 





North Carolina 
Photog. Assn. 


Apr. Winston-Salem 


Robert E. Lee 


Robert G. 
224% Park Ave., Wilmingtor 


Hodgkin, Jr., Sec., 





Prof. Photog. of lowa 


May 7-9 Des Moines 


Savery 


Sunderbruch, Sec., 
4th St., Davenport 


R. K. 
831 W. 





Illinois 
Photog. Assn. 


May 14-16 Peoria 


Pere 


Marquette Frank L. Rissi, Sec., 


115 W 


Main St., Collinsville 





Prof. Photog, Assn. 
of Pennsylvania 


May 14-16 Greensburg 


Penn-Albert 


Rehula, Jr., 
Charleroi 


Victor A 


Sec., 





North Dakota 
Photog. Assn. 


Fargo 


Elks Club 


Orlando K. Scherling, Sec., 


113 Broadway, Fargo 





Arkansas Prof. 
Photog. Assn. 


June 18-19 Little Rock 


Marion 


A. Smart, Conv. 
707 W. 7th St., 
Little Rock 


Richard 
Mer., 





Mississippi-Alabama 
Assoc. Photogs. 


Birmingham 


Tutwiler 


Mrs. Harvey D. Sale, 
2517 4th St., 


Gulfport, Miss. 


Sec., 





American Soc. 
of Photogs. 


June 28-30 Denver 


Blaker, 
Sec., 
Kans. 


Laurence W, 
M.Photog., 
Manhattan, 





Rocky Mountain 
Prof. Photog. Assn. 


June 29-30 Denver 


July 1 


Shirley- 
Savoy 


White, 
Utah 


Carryl Sec., 


Price, 





Prof. 


Assn. 


Wisconsin 
Photog. 


July 16-19 Milwaukee 


Schroeder 


Marvin E. Helgesen, 
M.Photog., Conv, Chrm., 
203 E. Milwaukee St., 

Janesville 





Prof. Photog. 
Assn. of Nebraska 


Omaha 


Paxton 


E. W. Arnold, Conv. Chri 


4532 S. 24th St., 


Omaha 7 


Me, 





Maritime Prof. 
Photog. Assn. 


Fredericton, 


N. B. 


Weizel, 


Clinton 
st. John, N. B 


Sec.-Treas 





Minnesota Prof. 
Photog. Assn. 


Minneapolis 


Radisson 


Knudsen, Sec., 


Montevideo 


lorg 
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Classified Advertising 


Cash must accompany order. Advertisements not accompanied 
by remittance will be returned. First two words are set in 
capitals. No other display is permitted, no setting of addi- 
tional words in display type or capitals, no centering of 
lines. Unless advertisements are typewritten or printed plain- 
ly, we accept uc responsibility for errors. Full and complete 
compensation for any error shall consist of reprinting the 
corrected advertisement in a succeeding issue without charge. 
Address all correspondence to Charles Abel Incorporated, 
519 Caxt Bldg., Cleveland 15, Ohic 

Situation Wanted and Help Wanted: Ten Cents (10c) per 

rd; minimum cha 2 


n 1arge $2.00 


All Other Classifications: Twenty Cents (20c) per word; 
minimum charge $3.( 

Answers in Our Care: When box numbers are wanted, add 
50c for each insertion to cover cost of clerical work and for- 
warding. Advertisements requesting or offering to send pho- 
tographs or samples will not be given box numbers 

How to Figure the Cost: Count each word or number in- 
cluding the address. Terms such as §x7, 8x10, F/6.3, 1542”, 
$10 00, etc may be counted as one word, In figuring ad 
jresses, for example, 25 E. 125th St., would be four words 
Acknowledgments: We do not acknowledge classified adver- 
tisements 

When Printed: Advertisements received before the Sth of 
any month are published in the issue dated the 15th of that 








month. Any advertisement received too late for the current 
issue is held over for the following issue. 


Deposit System: You can avoid risk of loss when selling 
goods to, or purchasing from strangers by using our Deposit 
System. If you wish to do this you must include the words 
“Deposit System"’ in your advertisements. It works this way 
the buyer writes the seller that he wishes the goods sent for 
examination and at the same time sends his check for the 
price, made payable to Charles Abel Incorporated, to our of- 
fice, We deposit the money in a trust account and at once 
write the seller to send the goods, mailing a carbon copy of 
our letter to the buyer. The seller does not send the goods 
until -he hears from us. If the buyer is satisfied when the 
goods arrive, he writes to us within three days, whereupon 
we send our check for the amount, less the Deposit System 
fee of 1% (minimum $1.00) to the seller. If the buyer does 
not approve the goods his deposit is not repaid until the 
seller writes us that the goods have been returned in satis- 
factory condition. When so advised we send our check to the 
buyer for the amount of his deposit, charging no fee. Trans- 
portation charges are paid by the buyer, but in the event of 
no sale, and subject to there being no different agreement 
between the parties, each pays charges one way. Seller takes 
risk of loss or damage in transit. Any disputes must be 
settled between the parties, in which case we hold deposits 
pending settlement and advice from both parties. Charles 
Abel Incorporated accepts no responsibility other than that 
of holding the deposit until each transaction is completed 
Goods must always be shipped direct to the buyer and not 
to us 








SAMBAR 
many profe photographers 
ad in the September issue of this 
your wonderful and amount of 
we are pleased to announce the change of addre 
ter and Oleatha, St 


Mo, Your will be 


RETOUCHING | service 


ional 


thank the 


ponded to our 


wishes to 
who re 
magazine Secause of 
respon se received 
to bet- 
Louis 9, 
appreciated, 1-1l« 


larwer quarters at 5208a 


continued patronage 
EXPERIENCED 
ders toe small or 
Webster St., 


HOME Clean 
large rite to George Cozzer 


Philadelphia, Pa. or 


work. No or- 
5911 
phone G 40. 1-le 


retoucher 


RETOUCHING, QUALITY work. Quick ser 
able Send sample nevative. G. Thurstor Der 
q 1 


ise Road, Rochester, N. Y 1-1e 


rates 


reason- 





SITUATION WANTED 

The insertion of an advertisement under “Situation 
Wanted” carries with it the obligation on the part of 
the employee to answer every letter he receives in re- 
sponse to his advertisement for a position, if only 
with a postcard. The publishers will appreciate being 
advised when employees fail to accord this courtesy 
to employers, 








MAN 
lio, by 
or dark 


WANTS 
experienced 


Write 


position in portrait or commercial tu 


professional 


Box 9 


photographe printing 
Akron, Ohio 1-1¢ 


room 





Service to the Profession 


High grade enlargements for Portrait 
and Commercial Stndios, any size and 
color. Difficult Copy and Restoration 
work from any photograph with guar- 
anteed delivery. Fine color work on 
portraits, exquisite Miniatures. 
Attractive Pencil and Pastel Sketches from your neg- 
atives and photographs. 
Oil Paintings on canvas painted Free Hand. Avail 
yourself of the services of a well established institu- 
tion with modern equipment and an expertly trained 
staff of artists. 
Write for Price List. 


BLUM’S PHOTO ARTS 


1021 N. Wells St. Chicago 10, Ill. 








YOUNG AMBITIOUS 
grapher, 23 years old 
able studio. Experienced 
dio work, Immediately av 


portrait and commercial photo- 
single wants job with a_ reput- 
Can handle any phase of stu- 
ailable. Write L-70 care thi 
journal l-le 


AMBITIOUS 


era operator, 


PHOTOGRAPHER, 
darkroom 
reference Desires 
C-12 care thi 


married, age 31, cam- 
color experience Excellent 


east of Mississippi. W1 


and 
change to 
journal 

PRESENT position 


co-ordinator for 


CHANGE IN 


planner 


Photogra 
w hose 
branch of 


journal 1-le 


desired. 

your plant 
him to teach 
care this 


and 
ledge and experience enable 


Write C-11 


any 


portrait work 


PERSON ABLE 
tablished 
ind reliable 
Photography 
710 Blair 


YOUNG man desire 
tudio. Age 24 
Recent 
Salary not too important 
Rd., Takoma Park, Md 1-1 
COMMERCIAL PHOTOGRAPHER wishes po 
1 midwest studio. Experienced in commercial and por 
trait photography. Winona Advanced Commercial Course 
1949. D. Barclay, 1587 Paul, Minn 1-lk 
OPERATOR 


photography 


permanent 
years ingle, conscientiou 
National School of 
Ray J. Waadvell 


position 
in ¢€ 


graduate of 


ition with 


Jeechwood, St 


and RETOUCHER, all 
thoroughly, 
Will 


too old to be 


man. Know 
Now lo- 
ider any Not too 
a valued employee. A chance 
years of experience. Write S-19 care 
journal 1-1 


PHOTOGRAPHER 
babie 

s or Florida 

good car and 


No laboratory 


around 
executive experience 
California 
young, yet not 


ated in con locality 
to cash in on my 
this 
baby work 
in Ohio 


(I can't 


only, years experience 

Want to settle in Ari- 
take it here much longer) 
equipment. Can also pass 
whatever. If you want a 
M-1 care thi 


ournal 1-le 


A-1 RETOUCHER 
l L 


finishing also 


electronic 
work 
communicate 


cla operator with 


experienced in 


and receptionist, 
: Odessa 


photo 
Delivery t 


Texas 
l-le 


YOUR CITY WATER IS FILTHY! 
CAUSES PLENTY DARKROOM TROUBLI 


You don’t think so? Want Proof? Write us 
JAYEMM COMPANY, Burlington, Kent 


“ox, General 





icturers of the 


’ 
he 
Only $5.95 complete 


teed. Distributors wanted. 


Milburn Water Filter 
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AKRON, OHIO—Metzger Photo Supply Co., 1091-3-5 
South Main Street; 52 East Mill Street. 


ATLANTA 3, GA. —Eastman Kodak Stores, Ine. oo 231 
Peachtree Street, North East. 


AUSTIN 21, TEXAS—Capitol Photo Supplies, 


Guadalupe Street. 


BA LTIMORE 24, 
Avenue 


BALTIMORE, MD.—Maryland Photo Stock Co., 219 
_North Liberty Street. 


2428 


MD. —Gamerman’ 8, 3808 ” Bastern 


BIRMINGHAM, ALA.—Jehnsen Photo Supply Co., 
Ine., 402 North 20th Street. 


BOSTON 10, MASS.—Eastman Kodak Stores, Inc., 
22 Franklin Street. 
BROOKLYN, N. Y.—Joseph Smith, 735 Fulton Street. 


BUFFALO 3, N. 
Street. 


Y.—J. F. Adams Co., 529 Main 

CHICAGO 2, ILL.—Eastman Kodak Stores Co., 133 
North Wabash Avenue. 

CHICAGO 3, ILL.—Mid-West Photo Supply Co., 30 
East Adams Street. 

CHICAGO 6, ILL—Norman-Willets Co., 
Washington Street. 

CINCINNATI, OHIO—Eastman Kodak Stores, 
27 West 4th Street. 

CINCINNATI, OHIO—The Huber Art Co., 124 West 
ith Street. 

CLEVELAND 15, OHIO—Eastman Kodak Stores, Inc., 
806 Huron Road. 

DALLAS 1, TEXAS—Eastman Kodak Stores, 
1504 Young Street. 

DENVER 2, COLO.—Eastman 
1635 California Street. 


DETROIT, MICH.—Eastman Kodak Stores, 
Wayne Street. 


INDIANAPOLIS, IND.—The H. 
West Washington Street. 


316 West 


Inc., 


Inc., 
Kodak Stores, Inc., 
Inc., 1055 


Lieber Company, 24 


Professional Dealers Who Want Your Trade 


KANSAS CITY, MO.—Eastman Kodak Stores, Ine., 
1010 Walnut Street 

LOS ANGELES, CALIF.—Eastman Kodak Stores, 
Inc., 643 South Hill Stret. 3s 

MEMPHIS, TENN.—The Memphis Photo Supply Co., 
128-125 South Court Avenue. 

MEMPHIS 3, TENN.—West & Wirth Photo Supply 
Co., 162 Madison Avenue. 

MILWAUKEE, WIS.—Eastman Kodak Stores, 
745 North Milwaukee Street. 

MINNEAPOLIS 2, MINN.—Eastman Kodak Stores, 
Inc., 114 South 5th Street. 

NASHVILLE 3, TENN.—Geo. C. Dury Company, 420 
Union Street : 

NEW ORLEANS 9, LA.—Eastman Kodak Stores, 

_Ine., 928 Canal Street. 

NEW YORK CITY—Eastman Kodak Stores, Inc., One 
West 39th Street (off Fifth Avenue); Madison Ave- 
nue and 45th Street; 745 Fifth Avenue at 57th 
Street. 

NEW YORK 19, N. Y.—Medo Photo Supply Corpora- 

_tion, 15 West 47th Street. 

NEW YORK CITY—George Murphy, 
9th Street. ee 

NEW YORK CITY — Willoughby’s Inc., 110 

_ 32nd _ Street. 

PHILADELPHIA 7, PA. — Eastman Kodak Stores, 
Inc., 1020 Chestnut Street. : cea 

PITTSBURGH 22, PA.—Liberty Photo Supply, 436 
Wood Street. 

ST. LOUIS 1, 
Locust Street. 

SAN ANTONIO, TEXAS—Southwest Photo Supplies, 
403 Avenue E. : 

SAN FRANCISCO, CALIF.—-Eastman Kodak Stores, 
Inc., 216 Post Street. 

SEATTLE, WASH.—Eastman 
1319 Fourth Avenue 

SYRACUSE 2, N. Y.—Francis Hendricks Co., 
339 South Warren Street. 

TOLEDO, OHIO—George L. 
mit Street. EN 

WASHINGTON 1, D. C.—Fuller & d’Albert, Inc., 815 
Tenth Street, North West. 


Inc., 


Ine., 57 East 


West 


MO.—W. Schiller & Co., Inc., 1109 


Kodak Stores, Inc., 


Inc., 
Kohne, 


Ine., 602 Sum- 











HELP WANTED 

The insertion of an advertisement under “Help Want- 
ed” carries with it the obligation on the part of the 
employer to answer every response to his advertise- 
ment, if only with a postcard, and to return samples 
of work, etc., promptly. The publishers will appreci- 
ate being advised when employers fail to accord this 
courtesy to employees. 











STUDIO MANAGERS: must be able to operate and 
- — Photo Lab., Inc., 77 St. Paul St., Rochester 
4, N 8-6c 


COMMERCIAL 
around 
giving 


PHOTOGRAPHER, want 
experience, by progressive Ohio 
full particulars to L-71 care this 


man with all 
concern, Write 
journal 1-1« 





PHOTO POST CARDS 
IN QUANTITY 


MADE FROM YOUR NEGATIVES OR PRINTS 
Sell your products with genuine photographs, for 
publicity, advertising or any mailing campaign 

100—$ 5.00 1000—$21.00 

500—$16.00 5000—$99.00 
For larger quantity write for prices 
Brothers, 141 Fulton St., New York 7, 


Caley Ns ¥. 








SALESMEN, portrait photographers preferred, t 
ell Macvan Twin Lens Reflex Studio Camer 

and other studio equipment Macvan Manufacturing 
Company, 2095 Moore St., San Diego 1, Calif 12-tf 
SALESMEN WANTED, tto sell photo 
mounts, frame moulding reproductions, et« Westerr 
South-Western Mid-Western and Eastern  territorie 

open. Give complete information first letter Jiberal com 
mission Sprague-Hathaway, Inc West Somerville 
Mass 1-1 
DARKROOM 
not essential 
Iowa 
WANTED ive wire capable man about 

age well equipped studio on percentage in 
of 300,000. Must be able to operate 


juality photograpt ii history of experience 


letter. Write R-57 ec: nh yurnal 


demon 
trate and 


complete line 


retouching preferred but 
Johnson Photo Company, At 


man or womar 
Good wage 


lantic 


thirty to mar 
Mid-west city 


etouch am 





Exceptionally Fine 


HAND BRUSH OILS 
On 
$4.00 per head, 


FLORENCE CARVER MANN 


sepia prints, paper “L” 


cash with order 


$} Warren Ave New York 


Troy, 
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THAYER & CHANDLER AIRBRUSH 
Photo Mounts Custom Made << for the particular artist 


Picture Frames ui styles if ‘i 


° e THAYER « CHANDLER 
Portrait Reproductions 910 W.VAN BUREN ST., CHICAGO,ILL 


(catalog upon request) GROUND FLOOR studio and camera shop, College town 


southern Michigan. No coupons, well stocked, doing high 
- grade portrait, commercial, Kodak finishing. This studio 
SPRAGUE-HATHAWAY Inc. will bear closest inspection, don't answel unless inter- 

: > ested. Requires some one who is tops in college and com- 
58 Day Street West Somerville, Mass. mercial work. $12,000.00. Ill health reason for selling 


. If not sold at once would consider working manager. 
Established 1874 Write V-17 care this journal. 1-1 


PORTRAIT, COMMERCIAL, latest equipment. Gross 
$40,000.00 located in the heart of Alaska. Exceptional 
military business, Cash sale only. Selling because of 

PHOTOS IN THOUSANDS health. Write air-mail. Fisher's Studio, Box 2036, Fair- 

é e 5 banks, Alaska 1-2 
Quality Glossy Prints from your negative or orig- SMALL, WELL established California studio, 1949 
inal photo in ten different sizes. $13,500.00, Low 














ross 

overhead. Moving out of state. Quick 

Write for samples iad quantity sae. possession. Price $4,000.00. Write T-34 care this ene, 

The Grogan Photo Service Inc EXCEPTIONAL OPPORTUNITY for top-flight photogra- 
’ . . 


. . : pher to own and operate established high class ground 
1120 N. Bahls Street, Danville, Illinois floor studio in New England city. Portraiture and wed- 


dings, no coupons. Can be purchased at inventory, ap- 
proximately $12,500.00, Cash needed, $5,000.00, balance 
PORTRAIT PHOTOGRAPHER capable of handling very eusy term Send samples and references to Box 17 
high cla home portraiture on the road. Moffett Studio Meriden, Conn. 1-1c 
10 S. Michigan Ave Chicago 3, II 1-1 BALMY FLORIDA, photographer's paradise. Small photo 
shop and commercial photography, best beach location, 


profitable year-round, other interest force sacrifice. 
STUDIOS FOR SALE $4,000.00 to $6,500.00. Write: J. McGinty, Bkr., 647 











Central Avenue, St. Petersburg, Fla. 
PORTRAIT STUDIO business of long standing doing be WELL LOCATED, 
e° 


modern attractive studio with the 
finest of modern equipment in St. Petersburg, Florida 
Ow! retiring. Write S-17 care this jour- Will sell for $15,000.00 or will trade for an established 
12-3 tudio in Cleveland or northeastern Ohio city. Wife's 
PORTRAIT-COMMERCIAL studio in western mountair health reason for selling Address correspondence to 
community of 10,000. Established 16 yea xcellent rep- Weslin Studio, 51 Erie Street N. in Massillon, Ohio 1-1 
itation and good business. Choice locatior PORTRAIT, COMMERCIAL studio in Connecticut, Popu- 
orable lease. No labo trike a lation 200,000. Excellent location in center of town 
chools, Dry healthy climate with Reasonable rent. Well equipped. Five room Price 
cilitic Will bear investi $5,000.00, Write C-10 eare this journal. 1-1 
niin invested unin GENERAL PURPOSE studio in eastern Towa. Long es- 
tablished, low overhead. Priced right. Write F-41 


PACKARD IDEAL SHUTTERS | stevie tsncsis. rs cistines for povsri mE 


mercial and photo finishing. Established fifteen years 
Sold by Jobbers and Dealers ood lease, opposite Texas University. Making money, 


EVERYWHERE priced to sell at inventory Write Studio Owner, 2346 
Manufactured only by Guadalupe, Austin, Texas 1-1 

. . ' WELL ESTABLISHED portrait studio. Reasonable. Ex- 
Michigan Photo Shutter Co. cellent possibilitic for expanding. Owner to be married 
170 East Water St. - - - Kalamazoo 2, Mich and wishes to sell. Write Velma Barr, 112% Arch Street 
i sate ‘ . sated Fremont, Ohio. 1-1 
TWO-MAN STUDIO west of Colorado. Ideal man-and- 
s °@ wife setuy Business average $13,500.00 past five years 

opy iniatures Little competition. “Real opportunity. Write F42 care 


this journal 


000.00 and $300,000.00 annually in quality 








> PORTRAIT and COMMERCIAL studio located in Ohio 
on Opal Porcelain or lvora Ground floor location, completely equipped. Gro busi- 
ness from $50,000.00 to $55,000.00 per year. Will sell con- 
trolling interest or outright, Present owner wants to de 
vote full time to farm. Write W-80 care this journal 


1-1 





e BRUCE WELLER e 
FINE RETOUCHING AND ETCHING 
Send Us a Trial Negative 


THE WALTER GAEHLER CO. 1314 E. 141st St. 


104 S. State St Syracuse 2, N. Y. East Clev land 14, Ohio 3 
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Coloe To Cleder... 


with the KODAK FLEXICHROME PROCESS 


The Kodak Flexichrome Process provides 
the photographer and the colorist with 
a truly flexible coloring process. 

Because it is a dye-substitution process, 
any color can be changed as many times 
as necessary, mistakes can be easily cor- 
rected. Thus, with Flexichrome, changes in 
background colors or those of the costume 
or other details can be made to meet a 
particular desire. 


EASTMAN KODAK COMPANY 
Rochester 4, N. Y. 


Because it is a ““dyed-in-depth” process, 
colors are brilliant, lifelike, unveiled, giv- 
ing the picture a sparkling realism and 
warmth. 

Any good negative from which a full- 
scale print is obtainable can be used to 
make a Flexichrome print—in vibrant, 
living color. I you do not already have a 
copy of “Something New in Color,” ask 
your Kodak dealer or address an inquiry to 








& 


WITH KODAK FILMS IN BULK PACKAGES 


y ou can save up to 5° by buying Kodak Sheet Films in bulk pack- 
ages. As an added service to professional photographers, all types of 
Kodak Sheet Films in 4.x 5 and 5x 7 sizes are now put up in 100-sheet 
packages— 8 x 10 in 50-sheet packages. 

Economies that result from this move are passed on to you, saving 
you 3 to 5 on every film purchase! 

Specify bulk packages the next time you order Kodak Films— and 


Save. 


EASTMAN KODAK COMPANY 
Rochester 4, N.Y. 








